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double. When youcome 

to the N.A.P.A. Conven- 
tion at the Waldorf Astoria in 
New York (May 20-23), our 
first lusty welcome to you will 
be at the INFORMASHOW. 
At Booth No. 130, to be 
exact. A fine booth—manned 
by a fine crew—who will 
greet you warmly. 


1 Yes, Mr. P. A., we mean 
* 





Our demon copywriter, al- 
ways a stickler for the truth, 
garnered the statistics to the 
right bysetting out from Park 
Avenue and 49th Street (the 
Waldorf Astoria), equipped 
with a Gallet stop watch. 
Walking as rapidly as 
though he were enroute 
to work, he arrived at Fifth 
Avenue and 45th Street in 8 
minutes and 3 seconds. He 
counted each step aloud, 
omitting sidesteps used in 
dodging taxicabs. Check 
up by timing and testing 
with yourself. 















WelcomeNumberTwo 
y ) awaits youat our exec- 
e utive showrooms at 
545 Fifth Avenue, corner of 
45th Street. We are particu- 
larly anxious for you to visit 
us here—right in our own 
home where we can play host 
to you in a real way. 






























































545 FIFTH AVE. 


at 45: ST. 
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lt fits your Face 
















It “stretches.” Tough and 
strong—even when wet. 





eS cot lissue lowels 





LINEN-LIKE SOFTNESS .. . amazing “‘stretch”’’. . . 20% greater absorb- 
ency. Three qualities, unique in a tissue towel, explain why the new Scot- 
Tissue Towel dries like cloth. It’s a strong towel, too. It won’t go to pieces 


—— ee | 


even in wet hands. Hence, one usually does the job. And that means a lower 
cost per person per drying. Write for the free trial packet. Scott Paper Co., 


Chester, Pa. 
Soft-Weve | 


rn 





Your Hands are the First to Touch Them! | 
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THE STERLING GRINDING WHEEL COMPANY 


Abrasive Division of The Cleveland Quarries Co. 


QD 
eS CHICAGO: 133 N. Wacker Drive 
2 DETROIT: 101-107 W. Warren Ave. 


be aS 
IN 


Factory and Office 


MARK 


« 















































Upon the construction of a grinding wheel de- 
pends its ultimate usefulness to the purchaser. By 
construction we imply the proper mixing of the 


abrasive grains with the bonding agent. 


A good grinding wheel is good because the 
grains are so mixed with the bond that as each. 
abrasive particle or grain performs its service of 
cutting and becomes dulled it automatically breaks 
away from the body of the wheel thereby present- 


ing new cutting points to the work being ground. 


The magnified illustration to the left is a part of a 
STERLING wheel, purposely broken to show the 
quality and evident proper construction of a good 


grinding wheel. 


STERLING WHEELS are constructed to perform a 
good job of cutting or grinding and to hold the 
abrasive grains to the body of the wheel until 
each particle has given its full service thereby 


assuring long life. 


HAVE YOU TRIED STERLING WHEELS? 


eB 
SALES REPRESENTATIVES IN: 

Akron Columbus New York 
Boston Dayton Pittsburgh 
Buffalo Detroit Rochester 
Canton Indianapolis St. Louis 
Chattanooga Louisville Seattle 
Chicago Los Angeles Syracuse 
Cincinnati Milwaukee Toledo 


Cleveland Minneapolis Youngstown 
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A distinguished New York hotel for 
people who desire good taste in 
their manner of living 


An unrivalled location amid the 
smart shops of Fifth and 
Madison Avenues 


Connected with Grand Central 
Terminal and the Subway system 
by a covered passageway 


Moderately priced for long or short 
leases. A minimum of $4 single 
and $6 double for transient guests 
You will be agreeably surprised at 
the values 


The ROOSEVELT 


Bernam G. Hines. Manager 


wWw 


Madison Ave. and 45 St... NEW YORE 
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, orw is a man in your town 
who can save you a carload of 


worry—and deliver an air condition- 


ing job intelligently engineered and 
properly installed. He’s the General 
Electric Air Conditioning dealer. 
He is backed with the most com- 
prehensive line of equipment pro- 
duced by any one manufacturer— 
equipment resulting from G-E’s years 
of air-handling experience. His men 
are trained by G-E to begin with an 


accurate survey and estimate, and 


“VD 


end with an installation that lives up 
to promises—and more. He’s at your 
beck and call day and night and Sun- 
days. He has the world’s greatest 
research laboratory at Ais beck and 
call. And he’s right at your door—not 
offsomewherewhere you havetowrite 
or wire when you want information. 
The result is more and better air 
conditioning for each dollar you 
spend—and a G-E label to show 
your prospect . 
—the G-E dealer! 


. . Give him a ring 


YSE NOTHING 
ELSE BUT!” 









LATEST INFORMATION 
ON AIR CONDITIONING 
IN THIS FREE BOOK 


“Tt’s in the Air” describes the | 
vantages of air conditioning, show 
of equipme! 
tative. Fully 
Get copy f 
G-E Air € 
dealer. Or 
Condition 
Div. 142330 
Electric Cor 
Lexington 


New York 





GENERAL §8 ELECTRIC AIR CONDITIONING 
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NE of the syndicated success stories in the 

daily press, entitled ‘*‘ Dollar Makers,’’ re- 
ports the astonishing fact of a purchasing 
agent’s appointment to the presidency of his 
concern, and hastens to explain that among all 
the swivel-chair executives, the P. A. was neces- 
sarily exposed to outside contacts and thus ac- 
quired an unusual knowledge of new materials 
and methods, competitive conditions, and the 
hundred and one details necessary to business 
suecess. As usual, the salesman claims the 
credit. 

* * 


Says Hi-Pressure Pete: A salesman is 
known by the companies he keeps on the 
active customer list. 


* * 


P. A.’s Mother Goose 


A diller, a dyer, 

A hand-to-mouth buyer, 

What makes your orders so small? 
You used to buy in ear-load lots 
But now don’t buy at all. 


* * 


A tip to salesmen: May 20-23 would be a 
good time for that fishing trip. 


* * 


HE ASSOCIATED PRESS has delved into 

the past history of the Senators and Repre- 
sentatives who make up the present Federal 
legislature, and comes up with the following 
illuminating statisties regarding their qualifica- 
tions and experience: Lawyers, 327; legislators, 
137; public officials, 114; agrieulturists, 65: 
judges, 47; newspapermen, 43; governors, 20: 
educators, 18; real estate, 13; contractors and 
builders 10; bankers, 9; manufacturers, 9 ; insur- 
ance, 8; business men, 6; physicians, 5; dentists, 
3; postmasters, 3; chemical engineers 2; mining 
engineers, 2; pharmacist, 1; jewelry, 1; clothing, 
1; bonding business, 1; railway supplies, 1; 
theatrical profession, 1; theatrical manager, 1. 
Now what are the chances of business getting a 
break? We ask you. 





F.O. B. 


{Filosofy of Buying) 





| wish that I might never see 

A bid from vendors rated ‘‘Z’’- 

A bid that raises hopes so high 
With visions of the year’s best buy 
Until I learn it’s mostly bluff ; 
They never could produce the stuff. 


A bid that tempts me to forget 
That quality’s a factor yet, 

That easts suspicion on my friend 
From whom I must buy in the end. 
Orders are placed by fools like me, 


r a) 
4. 


But not with vendors rated ‘‘Z 


* * 


AS we understand the game, conventions in 
contract bridge bidding are intended to 
help the players get together to their mutual 
advantage, though it doesn’t always work out 
that way. The N. A. P. A. convention, how- 
ever, has never yet failed to accomplish this 
desired result. Try it. Get together with your 
fellow buyers in New York this month. 


* * 


And speaking of contract, or contracts, 
Curious Cuthbert wonders whether some 
vendors aren’t addicts of the psychic bid. 
Like many P.A.’s, he prefers the one 
under one. 


a * 


HE committee has provided an exceptionally 

fine trophy for the golf winner. But accord- 
ing to ancient precedent, the award for the Asso- 
ciation poker championship will be provided by 
the losers. 


* * 


UR contemporary, Drug Merchandising, 

notes that ‘*‘ People are becoming more and 
more merchandising minded. Customers are 
quality conscious; they are price minded.’’ And 
since this seems to us a pretty good deseription 
of the competent industrial buyer’s attitude, we 
take a bow for this admission that purchasing 
agents have been just a little ahead of the pro- 


cession. 


















Dr. Wood 
Respirator 


No. 1640 
Steel-stapled 
Glove 


/ 
Klegnair 
Respirator 


Adijusto 
Ladder 
Shoe 


No. 510 Chrome Leother Legging 


SAEET) |THE SAFETY EQUIPMENT SERV 


AI ne | Buell W. Nutt, President 
SERVICE | 


OU have much to gain by 

your purchases of accident-preve 
ment with one responsible source of 
get merchandise made by the same 
working force — under one rigid sup¢ 
satisfy one set of exacting standa1 
tab more easily on orders and 
your bookkeeping detail, comma: 
attention that tends to go with 
customer of one manufacturer . 


every way. 


These advantages are heightened 
manufacturer gives you the most 
Kxamine the new Drednaut Non-R 
band with its revolutionary feat 
ahead — now offered you at n 

Look at Super-Drednaut Goggle 
toric-formed lenses and other exclu 
that your men will like. Both are t 
entire Safety Service line, whic 
vear history has compiled the | 


“firsts” in its field. 
a, 


Order through 
your distributor, or 
send us his name 


——— 





ICE COMPANY 
1228 St. Clair Avenue, Cleveland, Ohio 


Manufacturers of a Complete Line of Accident-Prevention Equipment 
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Widest Range of Products 
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Immediate Stee 





--Most Complete Service 











At the 
INFORM-A-SHOW 


Booth 365 
An Invitation 


When you come to the 
Inform-a-show, we would 
like very much to have 
you stop in at our booth 
(No. 365), or drop in at 
our plant at 203 West- 
side Avenue, Jersey City. 
We will do our best to 
make your visit both inter- 
esting and instructive. 











Ryerson Steel-Service brings you more than 10,000 sizes 
and kinds of steel and allied products that are ready for 
immediate use. The newer, finer alloys, special heat treated 
bars, highly finished accuracy stock or ordinary mild steel -- 
whatever you require--it is shipped immediately. Ten complete 


plants give national service. Draw on the one nearest you. 


If you do not have the current Ryerson Stock List, 
write and we will be glad to send a copy. 


JOSEPH T. RYERSON & SON, Inc., CHICAGO, MILWAUKEE, ST. LOUIS, CINCINNATI, 
DETROIT, CLEVELAND, BUFFALO, PHILADELPHIA, BOSTON, NEW JERSEY 


RYERSON 


pwenmBSekL-SERVIC 















_ 
~ 
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WHAT PURCHASING 
HAS DONE FOR BUSINESS 


N this convention season we are likely to think 
| largely in terms of professional progress and 
association prestige, forgetting perhaps that this 
advance has been possible only beeause purchas- 
ing has rendered certain fundamental services 
to business organization. In the world of indus- 
try and commerce, the hitch-hiker doesn’t get 
very far; individuals, departments, research 
projects, must earn their way. And purchasing 
has won recognition, has enlisted the talents of 
able men, and has itself progressed in scientific 
efficiency, primarily because of the fact that 
good buying has something of tangible value to 
contribute to business. 

What has been the nature of this contribu- 
tion over the past two decades? The outsider 
may try to measure it in dollars and cents. But 
the buyer himself, and intelligent management, 
uses more fundamental standards. 

Purchasing has eliminated waste of money 
and materials not only through attention to 
price, but to an even greater extent by a study 
of values and volume, correlating the purchase 
to the need both qualitatively and quantitatively. 
It has curbed the extravagance of using materials 
that provided needless and unprofitable margins 
of quality and cost, and were frequently ill- 
adapted to the process or end in view. It has 
reduced the burdensome toll of excessive inven- 
tories and resultant obsolescence. It has fos- 
tered a recognition of the fact that quality has 
practical limitations, both minimum and maxi- 
mum, in terms of industrial objectives, and that 
useful value is the measure of efficiency. 

Purchasing has taken the initiative, and has 
successfully carried on the campaign for objec- 
tive standards of quality, defined by specifica- 
tions and verified by stated test methods. It 
has substituted analytical knowledge for unsup- 
ported claims and generalizations. In this way 
it has aided its own operating departments with 
uniformity of materials, has helped to hold mar- 
ket acceptance for products through maintaining 





known quality, and has simplified vendors’ pro 
duction problems by stressing the general rather 
than the unique elements of dimension, formula 
and design. 


Purchasing has raised the ethies of business 
relationships. This is not necessarily the result 
of any particular superiority of morals or per- 
sonality. But by eneouraging the direct straight- 
forward course of business approach, by eliminat- 
ing the seores of minor irregularities, the leaks 
and temptations and interplay of conflicting per- 
sonal interests, by clarifying the common objec 
tive of the organization as a whole and centraliz- 
ing the responsibility for attaining that objective 
so far as material and supply procurement is 
concerned, it has permitted the fundamental! 
soundness of ethical business practice to assert 
itself in a practical way. And it has enlisted 
the cooperation of far-sighted sellers in this 
direction. 


Purchasing has rationalized the philosophy 
of selling. It has altered the emphasis from 
method to product and service. It has discounted 
the bag of tricks which characterized the late 
era of super-salesmanship — the elaborate and 
studied cleverness, the high pressure, and the 
bedazzling personality — and has insisted that 
the product be sold in the basis of fact and 
reason and performance, which go to make up 
value. It has contributed to the science of mar- 
keting by dealing only with specific individual 
requirements, which properly constitute the field 
and outlet for vendors’ production and _ sales 
activities. 

Purchasing has conserved the advantages won 
by efficient operation and aggressive selling by 
prudent investment of the materials budget and 
by maintaining a competitive position for the 
company. 


For all these services to industry, purchas 
ing is recognized today as one of the potent, 
constructive divisions of management. 
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SMOKE GETS IN YOUR EYES 


A New York Department store has popularized the 


slogan, “It's smart to be thrifty”. Many a buyer 


will add that it’s not always thrifty to be smart 


UYING is not a 
profession. The 


spectacular 
purchasing 
department which is least con- 
spicuous is frequently the most 
efficient. If the stuff is on hand 
when needed, in the proper quality, 
and at a low cost that keeps the 
company constantly in a favorable 
competitive position, the basic 
functions of purchasing have been 
performed. A particularly fortu- 
nate or far-sighted purchase is gen- 
erally recorded on the profit ledger 
as the fruit of good management ; 
selection of improved handling ap- 
plianees or more convenient pack- 
aging is reflected as efficiency in 
production; success in inventory 
control is frequently attributed to 
the accounting division. 

Your salesman who lands the 
$100,000 order makes the headlines 
and gets the plaudits in executive 
councils. The contracts that he 
misses through neglect or some in- 
ept maneuver are just so much 
water over the dam—better luck 
next time. The buyer who places 
the $100,000 order must seek his 
satisfaction in seeing the material 
slide smoothly and unobtrusively 
into and through the factory. But 
if he has slipped in his judgment 
of quality or value, there’s a loud 
squawk from the operating super- 
intendent to proclaim the fact to 
everyone concerned, and his errors 
are piled 
stockroom and recur on successive 


conspicuously in the 


inventory reports to remind him 
and the Big Chief of his short- 
comings. 

The purchasing executive who 
has plied his trade long enough 


to know what it’s all about knows 
that suecessful buying is a long 
term proposition rather than 

series of smart deals, that reliable 
and assured sources of supply and 
healthy dealer relationships out- 
one-time 
‘*deal.’’ En- 
lightened management shares that 
But it is a matter that 


bears much repeating, for tempta- 


weigh the temporary or 
advantages of the 


viewpoint. 


tion is strong and the dangers are 
grave. It’s playing with fire, and 
judgment has a way of going 
wrong when smoke gets in your 
eyes. The real test of smartness 
is: who does the smarting when 


the smoke has cleared away? 


BOOMERANG STRATEGY 
The buyer of a 
molded part recently came to the 


complicated 


conclusion that there was just one 
supplier who could do that par- 
ticular job with complete satisfac- 
tion. The price was plenty, but it 
was fair, and everything seemed 
set for a mutually agreeable set- 
up. But fearing that the buyer 
would also become aware of his 
monopolistic advantage, the pur- 
chaser went through the hoeus- 
poeus of inviting a bid prior to 
each re-order to indicate the pos- 
sibilities of competition on the 
item, and after a decent interval 
sent through the purchase order. 
- And then one day he had a smart 
idea. He had taken the precaution 
of paying separately and retaining 
title in the dies and molds, as manv 
a prudent buyer does, and it oc- 
curred to him that a modest ex- 


penditure in packing and transpor- 


tation might have a salutary effect 
on tuture quotations. Being w»|! 
stocked up on the item, he issued 
his usual request for a bid and 


received the usual reply, wher 
upon he asked the supplier to box 
up his dies and return them. There 
was no extended correspondence or 
explanation; the inference, |i 
thought, was plain enough. 

The following month, being ac 
tually in the market, he again 
asked for a bid, and issued instruc 
tions to have the dies repacked for 
shipment. To his amazement, the 
new quotation was substantiall) 
higher, a circumstanee which be- 
came understandable when his own 
shipper reported that a number oi 
essential parts were missing from 
the die shipment. The simplest sort 
of a check-up would have revealed 
that no production was_ possible 
with that incomplete outfit, as the 
sellers well knew. Guile had con- 
quered guile. In the negotiations 
that followed, the buyer was decid- 
edly at a disadvantage, and _ his 
company paid handsomely for his 
stratagem. 


‘ 


Two rules for the 


‘smart’’ buyer: follow throug! 


and give the other fellow credit 


for being as smart as yoursell. 
COMPETITION IN REVERSE 
Not all instanees involve border- 


Another 
buyer, charged with disposing o! 


line ethies, however. 
some surplus machinery, placed 1 
in the hands of a reputable broker 
who was in touch with outlets for 
such material and could doubtless 
find a customer for these odd items 
much more readily than the buyer 
himself could do. Then, figuring 
that if competition is a good thing 
in buying, it would also be good in 
selling, the buyer listed the equip- 
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ment with other reputable brokers 
to speed up the disposal. 

But when the item appeared on 
these various lists, all reaching the 
same prospective field of buyers, it 
gave the impression that these ma- 
chines, instead of being odd or 
unique, were available in great 
number from _ various sources, 
though in reality it was the one lot 
recurring on many lists like the old 
pioneer who dashed from one loop- 
hole to another in his log fortress, 
and fired a shot from each in order 
to ereate the illusion of a large 
garrison. Thus the great apparent 
supply depressed the market price 
and the return was appreciably 
reduced. Since that episode, this 
company restricts its offerings to 
a single broker’s list. 

QUALITY STANDARDS 

Specifications are a field in which 
sound information and clear think- 
ing are far more essential than 
mental agility in order to achieve 
the most satisfactory purchase. It 
is possible to bear down on toler- 
ances of dimension or analysis to 
an exceedingly fine point. Modern 
precision methods and_ product 
control will meet your demands. 
But beyond the point of ordinary 
commercial feasibility, this is 
merely an added expense which 
must be reflected in cost, and if 
pushed to the extreme it will un- 
necessarily restrict the possible 
sources of supply. 

A specification should be the 
definition of an actual requirement, 
not the statement of an ideal. [ft 
sets forth certain minimum quali- 
ties which can not be compromised, 
and below which material must 
not be aeeepted. But quality or a 
degree of aceuracy above that min- 
imum is ‘‘gravy’’ only if the cost 
is not affeeted. If real economy 
can be attained by paying more for 
a higher grade, then that grade 
should appear in the specification, 
for the apparent monetary savings 
resulting from the use of a cheaper 
quality are in reality an item of 
expense. 

It is a fair eriticism of ordinary 
industrial buying that the quality 
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of materials is frequently higher 
than required for the purpose. 
But there may be extenuating cir- 
cumstances. A keen-eyed general 
manager one day picked up a copy 
of a factory form printed on ex- 
cellent rag-content bond, whereas 
the cheapest grade of manilla 
would have served the purpose of 
this transient record. The buyer 
was called in to explain ‘‘how 
come’’ and was readily able to 
demonstrate that printing the 
form in combination with certain 
other records of a more permanent 
nature showed a favorable saving 
on the total cost. In that ease it 
was smart buying to be wasteful 
of quality on one rather insignifi- 
cant part of the order. A separate 
short run on cheaper stock would 
have been an expensive process. 


THE COST OF TRIAL 


The real danger of dissatisfac- 
tion and loss is greater, however, 
when the buyer’s problem is in the 
nature of finding minimum grades 
suitable for a given purpose. Like 
the engineer, he needs a factor of 
safety in his caleulations, and the 
most frequent examples of buyers 
who outsmart themselves in the 
selection of materials are afforded 
by those who skirt too close to the 
absolute minimum. 

An experienced purchasing 
agent, who has made his mistakes 
and now profits because of them, 
sets forth a sensible poliey: ‘‘I’ll 
experiment with quality any time, 
but I won’t gamble with quality. 
And I won’t experiment outside 
the laboratory or the test of prac- 
tical use if the material involves 
any substantial labor cost or if it 
affects other materials. 

‘*If a material looks good to us, 
and then fails to come up to ex- 
pectations, it’s generally worth the 
price of an initial lot to find that 
out. But it’s not worth the cost 
of spoiling good material and wast- 
ing good productive time. For 
example, take paint, either for 
product or maintenance use. I 
want a pretty convincing demon- 
stration of quality before I commit 
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myself to any cheaper grade, for 
you deal not only with the paint 
itself but also the surface or object 
to be treated, and you add thre 
or four times the value of the ma 
terial in the labor of putting 


on 


Continued on pr 





PLANT VISITS 





IRVING R. LEWIS 


Irving R. Lewis of Walter Kidd 
& Company and Kidde Construe 
tors, Ine., is chairman of the com 
mittee on Plant Visits. This fea 
ture of the convention program 
contributes much to the interest 
and instructive value of the meet 
ing, and New York has many 
unique attractions to offer in this 
connection. Among the trips a1 
ranged for convention delegates 
this year are the following: 

S. S. Manhattan of the United 
States Lines, largest liner flying 
the American flag. 

New York Stock Exchange 

The Daily News publishing plan‘ 

Holland Tunnel, connecting Man 
hattan and New Jersey. 

American Telephone and 
graph Company headquarters 

George La Monte and Sons, m 
ufacturers of safety papers. 

The Electrical Association 
New York, a comprehensive displa 
of lighting and appliances. 
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considerations of equal weight 
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THE MOST ECONOMICAL 
PURCHASE QUANTITY 


The price advantages obtained through quantity 
buying are frequently offset by other 


BENEDICT VAN VOORHIS, P. A. 


Dupont Viscoloid Co. 


GREAT deal has been written 
about the economical 
quantity of any material to pur- 
chase. The problem seems to lend 
itself to theoretical solution, but in 
practice the problem usually re- 
solves itself into ‘‘Shall I buy more 
than I had planned so that I may 
get certain price advantages?’’ 
For example: a printed form is 
to be bought. One sheet is to be 
used each day, and a year’s supply 


most 


seems a reasonable amount to pur- 
chase. But the printer says that 
his set-up cost makes 300 an. ex- 
pensive quantity. He can run 1000 
at practically no extra cost. What 
shall be done? 

Or, some one needs 170 lbs. of a 
certain chemical. A full barrel, 
weighing 250 lbs., is much cheaper 
per pound. How much shall be 
ordered ? 

As a proper approach to this 
problem, let us_ first 
where it is most acute. 


determine 
The pur- 
chases of raw materials in large 
quantities need not be considered. 
These purchases receive all the at- 
tention they require, and the most 
economical quantities of purchase 
in each individual case usually 
have been determined long ago. 
This article will not attempt to 
diseuss this phase of the subject. 

The next item on the average 
purchasing agent’s list is supplies 
including stationery), and here 
the problem is nearly always very 
much in evidence. 


Last we may list machinery, 
where the problem is occasionally 


present. 


NO GENERAL FORMULA 

The determination of the most 
economical quantity of supplies to 
purchase should be very advanta- 
geous. There are evidently certain 
factors which can be studied and 
weighed and a 
made. 


proper decision 
It would seem that a for- 
mula could be worked out which 
would automatically give an answer 
to each problem. Several such 
formulas have been suggested, some 
of them very elaborate; but none 
have proved successful. The rea- 
son, I believe, is because some of 
the faetors on which the formulas 
are based cannot be weighed math- 
ematically, but must be judged in 
connection with unrelated 
faetors—some of these human. 
This throws us back on ‘‘ judg- 
ment’’ as a means of determining 
the proper purchase quantity. But 
judgment must be based on facts 
and the more facts the nearer right 


the judgment. 


many 


PERTINENT DATA 

It is worthwhile, therefore, to 
assemble certain facts in each ease, 
and from their study to draw our 
conclusions. I think a question 
naire about as follows could he 
used : 

(1) Minimum quantity con- 

sidered 
(2) Cost per unit 


(3) Larger quantity considered 
(4) Cost per unit 
(5) Length of time (1) will last 
Length of time (3) will last 
(6) Additional investment 
(7) Saving 
(8) Is product subject to 
(a) Spoilage or deteriora 
tion 
(b) Depreciation 
(ec) Obsolescence 
(9) Is market trend up—down 
sideways 
(10) Has 


value or can it be sold easily 


product a_ salvag 
if it is surplus? 
This list 


cover every angle of the proposed 


does not pretend to 
purchase, but with the answers to 
these questions we have a numbe! 
of basie facets to start with in mak 
ing a decision. 

Now it will be reeognized that 
nearly always the problem presents 
itself as requiring an inerease in 
order. The 
must be that the additional quan 


the proposed proot 


tity is justified. This point of 
view is important. Savings prom 
ised are not realized until the extra 
quantity has been consumed with 
in the period expected. 


LESSONS OF EXPERIENCE 

Reeords should be kept of all 
purchases made of additional quan 
tities to obtain price advantage, 
and a follow up made of the use o1 
the material purchased, to see i1 
the saving was actually realized. 
This enables the purchasing agent 
to cheek his judgment from tims 
to time. If you have not kept such 
a record you will be surprised at 
the information it will reveal. 

We have mentioned machinery 
as entering into the problem oi 
Quite 
often there is a distinct price ad 


proper purchase quantities. 


vantage in buying more than on 









machine, particularly if it is special 
and has to be made. As the prob- 
lem here is primarily one of plant 
investment and not expense the 
decision must be left in the man- 
agement’s hands. The purchasing 
agent should, however, collect the 
facts in each ease. 


INVENTORY STANDARDS 


With the many different kinds 
of supplies which the purchasing 
agent buys it is not always prac- 
tical to make a study of each pur- 
chase, and some routine should be 
developed to take care of the major- 
ity of the daily purchase requisi- 
tions. A good way to do this, is 
to develop a standard inventory 
figure for each item. This is not 
a minimum-maximum inventory, 
but is a time standard. It is usu- 
ally expressed in ‘‘months’ sup- 
ply.’’ It should be set as low as 
is consistent with good purchasing 
policy and is based in part on the 


HE BUYS FOR 





Louis dan Terri 


PAUL M. WISWALL 


UR idea of an exacting job—the height of some- 
thing or other—is to be purchasing agent for a 
gang of purchasing agents. When a man is chosen 
for that assignment, you may rest assured, without 
any further research or investigation, that he’s good. 
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time required to replenish the 
supply. 

The use of a time figure is im- 
portant, as it takes care of chang- 
ing conditions of use and is flexible. 
The purchasing agent must be alert 
to watch the quantities on his 
requisitions, which will vary with 
the monthly use of the material. 
He should see that amounts requi- 
sitioned do not require ‘‘broken 
packages’’ or other obviously un- 
economical shipping quantities. 
The storekeeper should have his 
records in such shape that he ean 
forecast monthly use. It is not suf- 
ficient to depend on records of con- 
sumption, particularly if some item 
is seasonal. The matter of fore- 
casting consumption is a subject in 
itself, but is closely tied in with 
determining how much to buy. 

We should always remember that 
purchasing is not independent from 
other branches. of industrial activ- 
ity, but is an essential part of the 


BUYERS 


contest awards in connection with the various social! 
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function of manufacturing and 
business activity. Purchasing 
agents must be familiar with futur: 
trends and tendencies in their own 
companies as well as in industry 
generally. This means keeping 
close contact with sales and pro 
duction and by means of the know! 
edge thus acquired, checking fore 
easts of material required. 


RESULTS COUNT 


Before finally deciding on in 
creasing the size of orders to obtain 
price advantage, a review of other 
possibilities of accomplishing this 
result should be made. Sometimes 
it is possible to make requirement 
contracts, or again there is some 
times an opportunity to combin« 
orders with orders for other ma 
terials with a resulting saving to 
both seller and buyer. 

In conclusion, I believe that the 
most economical quantity to pur 

Continued on pa 


pointment puts him on the spot. But having his 
offices in the Postum Building, he hasn’t lost any 
sleep over the job. 

Buying for the convention involves the negotiation 
of about seventy purchase contracts, all of which ar« 
handled with the same care and thoroughness as pur 
chases made in the regular course of business. 

First in the matter of volume are the printing 
requirements—registration cards, menus, programs 
Inform-a-Show tickets (More than 50,000 of thes 
have been printed and distributed) and all the rest 

First in the matter of interest and variety is th 
purchase of trophies and prizes for the golf tourna 
ment, the Inform-a-Show displays, door prizes and 


activities of the convention. 


An important group of contracts includes the con 


firmation of arrangements with the hotel for meeting 
and display rooms, banquet and luncheons; the steam 
boat charter for the Hudson River trip; and trans 


Paul M. Wiswall of General Foods Corporation, is plies. 
purchasing agent for the Twentieth Anniversary 
Convention of the N.A.P.A. 


He says that the ap- 


portation for the outings. Many of these arrang 
ments are made by the special committees, but as 
all well-ordered organizations, the contract cl 
through the purchasing department. 

Miscellaneous purchases include badges and sup 


Time is of the essence in all these contracts 
obsolescence is 100% after May 20-23. 
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A TABLOID HISTORY 
OF THE 








HE aceurate story of 

Association life, and 
the interpretation of As- 
sociation spirit, would be a 
chronicle of human _per- 
sonalities as well as a re- 
cital of historical events. 
There have been in the N. 
A. P. A., and there are, 
scores of men who rendered 
invaluable service in group, 
committee, and regional af- 
fairs without making the 
headlines, men who served 
with distinction in national 
councils but declined the 
highest office because their 
actual purchasing jobs had 
first claim on their time, 
men who were side-tracked 
by the quirks of Associa- 
tion polities, men who de- 
liberately avoided the spot- 
light but who, by the sheer 
influence of example and 
personality have left an in- 
delible impress upon their 
profession. It must be the 
task of some other historian 
to give them the honor 
which is their due. This 
brief recital can only touch 
upon a few of the outstand- 
ing events and acecomplish- 
ments and eall the roll of 
the leaders. 

For the data regarding 
organization and the early 
years, we are indebted to 
a paper prepared in 1925 
by F. W. Lingley, one of 
the original incorporators 
of the N. A. P. A., and a 
member of the first board 
of directors. 
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A 
P 
A 


A chronicle 


achievement 


- May, 1915, just twenty years 
ago this month, a small group 
of purchasing agents met in New 
York City and passed a resolution 
that proved to be the foundation 
of the present N. A. P. A. 

They had been meeting inter- 
mittently for some two vears, and 
had approached the _ long-estab- 
lished associations at Boston, Buf- 
falo and Denver with a_ proposal 
for organization on a nation-wide 
seale. Failing to effect such a fed- 
eration, they had held to that vi- 
sion and incorporated in Mareh, 
1915, under the ambitious title: 
‘*National Association of Purchas- 
ing Agents, Ine.’’ despite the fact 
that geographically the member- 
ship was limited by Poughkeepsie 
to the north, and Jersey City to 
the west. John R. Pels of the 
Warner Sugar Refining Company 
was the first president, and E. B. 
Hendricks of Thomas Publishing 
Company was secretary. 





Louis dan T: 


GEORGE A. RENARD 
Secretary, 1928 


of progress 


and service 


The May resolution, which re 
sulted in an organization national 
in faet as well as in name, expand- 
ed the original board of eight di- 
rectors, all from the Metropolitan 
New York area, to a board of thirty 
members, with representation from 
Beverly, Mass., to Los Angeles, and 
from Milwaukee to Greenville, 5. 
C.—the first real Coast-to-Coast 
hook-up in the annals of purchas- 
ing. Serving on this board were 
two future national presidents 
Clohosey and McGrew. 

The wisdom of this move was 
soon apparent. During the first 
year, membership increased to 250. 
Active groups were functioning in 
New York, Philadelphia, Columbus, 
Pittsburgh, Chicago, Rochester, St. 
Louis, and Los Angeles. 

In July, 1916, L. F. Boffey’s 
‘“‘The Purchasing 
Agent,’’ was named official organ 


magazine, 


of the Association, a relationship 


which continued for six years, and 
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which marked the beginning of 
Boffey’s long and brilliant service 
to his profession. 

The first annual convention was 
held in New York in October, 1916. 
Kk. L. MeGrew of the Standard Un- 
derground Cable Company, Pitts- 
burgh, was elected President, a 
position which he held for two 
years. During his administration, 
the membership increased to 1356 
members in nineteen affiliated local 
groups. The first college course in 
purchasing was inaugurated at 
New York University under the 
auspices of the Association. The 
program of standardization got 
under way, and the standard eat- 
alog size was established. Another 
successful convention was held, at 
Pittsburgh. Boffey succeeded 
Hendricks as Seeretary, and W. T. 
(‘*Pop’’) Hall, then of Brewster 
and Company, Long Island City, 
and now active on the N. A. P. A. 
headquarters staff, became treas- 
urer of the Association. Samuel 
Porcher of the Pennsylvania Rail- 
road, a National Director, assisted 
in the organization and direction 
of purehases for the Federal Rail- 
road Administration. 

The third annual convention was 
held at Detroit, in September, 1918. 
D. D. Ranken of the DuPont Com- 
pany, Wilmington, was elected 
President. The scope of the Asso- 
ciation was extended to embrace 
the Canadian groups. The N. A. 
P. A. emblem was adopted, and 
standardization projects on invoice 
forms and shafting sizes were 
started. 

The fourth annual convention 
was held at Philadelphia, in Sep- 
tember, 1919. Frank L. Kulow of 
the Willard Storage Battery Com- 
pany, Cleveland, was elected Presi- 
dent. Membership rose to 3689, 
with thirty-five affiliated groups. 
The New England Association, 
which had operated independently 
for nearly fifteen years, joined 
forees with the N. A. P. A. Much 
effective work was done in coping 
with the emergency conditions in 
the eoal industry. 

The fifth annual convention was 
held at Chieago, in October, 1920. 
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W. L. Chandler of the Dodge Sales 
and Engineering Company, Misha- 
waka, Indiaria, who had been active 
in the standardization program of 
the Association, became President 
and served for two terms. During 
his administration the commodity 
committees on fuel, lumber, paper, 
and steel were organized and stari- 
ed their useful work. The Pig Iron 
Contract was developed and _ re- 
ceived the endorsement of Foun- 
drymen’s associations. 


Louis dan Terri 


LEWIS A. JONES 
General Cable Corporation 
New York 
N. A. P. A. President 1927-1928 
and Chairman of the 
1935 Banquet Committee 


The edueational program was 
largely extended, and the first Dis- 
trict Councils organized. The sixth 
annual convention was held at In- 
dianapolis in October, 1921. At 
this meeting, L. F. Boffey withdrew 
from his official connection with 
the Association, and was sueceeded 
as Secretary by Howard R. Hey- 
don. <A bulletin known as ‘‘The 
Purchaser’’ 
organ. 

The seventh annual convention 
was held at Rochester in May, 1922. 
It was notable as the oceasion of 
the first Inform-a-Show, a highly 
suecessful industrial exhibit which 


was issued as official 


has been a feature of each succeed- 
ing convention. A. Clohosey of the 
Westinghouse Lamp Company, 
Bloomfield, N. J., was elected Presi- 
dent. During his term of office the 
proposed ‘‘long price list’’ on pa- 
per, advocated by the United Ty- 
pothetae, was successfully resisted. 


Paqe 


The study of governmental pu 
chasing, and legislation to contro 
this function, was instituted. Th« 
first vigorous steps were taken 

a campaign against commercia 
bribery. The ‘‘Principles and 
Standards of Purchasing Practice 
—an outstanding ethieal cod: 
statement of professional aims 
was compiled and adopted. 

The eighth annual convention 
was held at Cleveland, in May 
1923. Charles A. Steele of H. K 
Mulford Company, Philadelp! 
was elected President, and W. | 
Chandler succeeded H. R. Heydk 
as Secretary. Russell Forbes joi 


ed the Association staff as Ass 
ant Secretary specializing in 1 
field of governmental buying. Hi: 
immediately earned great prest 
for the Association in this brane! 
ot the publie service and assisted 
in the organization and regulating 
of municipal, county and state eo 
penditures on a business-like basis 
in many instances. The Assoc 
tion was invited to participat 
many activities of the Federal Go 
ernment through the Secretar 
Hoover’s Department of Commere: 
Bribery 
made great headway, and the 
ternational character of the Ass 
ciation was emphasized by the o1 
ganization of a local group at 
Tampico, Mexico. 

The ninth annual convention wa 
held at Boston, in May, 1924. A 
G. Hoperaft of the Ferro Machin 
& Foundry Company, Cleveland 


legislation 


Commercial 


was elected President. The present 
system of geographical organization 
in nine districts was perfected. Th 
first standard purchasing cours 
was developed by the Educationa 
Committee and officially adopted 
by the Y. M. C. A. trade schools 
The Association worked with the 
U. S. Department of Commerce in 
the Simplified Practice Division 
and the Federal Specifications 
Board. 

The tenth annual convention w: 
held at Milwaukee, in 1925. Rob 
M. Sedgewick of the Standard 
Chemical Company, Toronto, was 
elected President. The work or 


Continued on pag 
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THE 


NATURE TAKES A HAND 


RICHMOND, TEXAS.—While New Deal statis- 
ticians and production dictators have been reasonably 
successful in their efforts to control artificial ice 
plants and cotton spindle operating hours, they have 
not yet found the way to get compliance from old 
Mother Nature, who seems to have ideas of her own 
on fhe subject. Crop weather, drought, flood, hail 
and dust storms have consistentlvy—or inconsistently 
—played hob with the carefully devised programs 
of AAA, and now the Oil Administration faces its 
most serious case of contempt (See Fig. 1) in the 
No. 2 Ahlers well, which went out of control on April 
18th in defiance of all the ingenuity of drillers and 
the proration laws of the State of Texas. This gusher, 
the largest drilled in the area during the past decade, 
flooded the countryside with an estimated flow of 
40,000 to 50,000 barrels a day, while desperate drill- 
ing crews struggled vainly to bring it under some 
semblance of control and fire crews stood by to avert 
a conflagration. Under the conservation laws, the 
entire Big Creek field in which this well is situated, 
is legally entitled to produce only 998 barrels daily. 


THE BABSON PLAN 


NEW YORK, N. Y.—Not every economist has a 
highly organized and sympathetie audience before 
whom he can expound his views. Such, however, is 
the fortunate position of the Sage of Babson Park. 
(See Fig. 2). Speaking last month before the Babson 
Institute Alumni Association of New York he revealed 
the Babson plan for taking politics out of politics. 
Deploring the imminence of inflationary legislation to 
compensate for reckless expenditure and unbalanced 
budgets—a course which must inevitably bring on a 
revolution led by 600,000 young men now being 
‘‘trained for the very purpose’’ in CCC camps and 
financed by the gambling interests who have backed 
Wall Street pools, Florida booms, and wholesale boot- 
legging—Mr. Babson offered his solution: (1) A coali- 
tion government for four or eight years, in which 
party lines would be erased for the common good. 
(2) Senatorial salaries payable for life, without. alter- 
ing present methods of election or lengthening present 
methods of election or lengthening the term of office. 

**Such a plan,’’ said Babson, ‘‘would make the 
Senators free to use their own judgment, and think 
first of their people at home. It would go a long way 
to offset the bullying and threats of blocs. With the 
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NEWS 


assurance of a salary for life, they would assume mor 
the attitude of impartial judges. Such a plan would 
make the ultimate good of the nation mean more to 
Congress than the immediate prospects of re-election 
With salaries for life they would do nothing to de 
preciate the currency in which they are to be paid 
They would do everything to protect the Government 
which promises to pay them.”’ 


VOLUNTARY PARALYSIS 


HARTFORD, CONN.—The steady stream of moto! 
trucks which daily ply the highways to the annoy- 
ance of ordinary motorists, the grave despair of rail- 
roads, and the satisfaction of those who see in the 
movement of merchandise a sound measure of indus- 
trial activity, (See Fig. 3) was halted in this State 
traditional route of New York-Boston traffie—while 
union drivers and helpers paused to discuss hours and 
wages with their employers and forcibly persuaded 





others who had no personal interest in the discussion 
to do the same. Foodstuffs and other perishables were 
permitted to pass, but other cargoes were parked by 
the roadside under the close surveillance of union 
organizers and drivers. 

Most recent reports on strike conditions in industry 
indicate comparative freedom from this form of 
trouble at the moment. The smouldering voleano at 
Akron is temporarily under control and the ill-timed 
anthracite’ walk-out has not made great headway 
Meanwhile, the cleaners and dyers of the Metro- 
politan New York area were on strike, the booming 
automotive industry anxiously watched strike develop- 
ments in the Toledo plant of Chevrolet Motors, and 
police reserves patrolled the Union Stockyards dis- 
trict of Chieago to avert disorder. Economic his- 
torians remind us that labor unrest is a concomitant 
of reeovery. 


CAMPUS COMMUNISM 


SPRINGFIELD, ILL.—Alarmed by reports of in 
sidious radical propaganda fostered in the teachings 
of colleges and universities, which reached scarehead 
proportions when Apothecary Charles R. Walgreen 
withdrew his niece, Miss Lucille Norton, from the 
sinister and subversive influences of Chicago Univer- 
sity, (See Fig. 4) the State Senate has authorized a 
sweeping investigation of the curricula in the institu- 
tions of higher learning within the State. The resolu- 
tion evoked, among others, the following comments: 
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Miss Norton: ‘‘No Communist has tried to convert 
me. Chicago is one of the best places to learn about 
communism if you want to.”’ 

President Robert Maynard Hutchins, University of 
Chicago: ‘‘The University of Chieago stands on its 
record with complete assurance. It weleomes an un- 
biased inquiry by competent authorities and will give 
that inquiry assistance within its power.”’ 

Nobel Prizeman Arthur Holly Compton, University 
of Chieago: ‘‘If radical viewpoints were not discussed 
in a university, it would mean that such a university 
was intellectually stagnant.’’ 

President Walter Dill Seott, Northwestern Uni- 
versity: ‘‘ Anything they want to investigate will be 
all right with me.”’ 

President Arthur Cutts Willard, University of Il- 
linois: ‘*The University of Illinois has no coneern in 
the matter in any way. There are no conditions here 
to warrant an investigation. ”’ 

Senator James J. Barbour, Republican, of Evans- 
ton: ‘*The Baker resolution will make another Ten- 


b 


nessee out of Illinois.’ 


COTTON IMPORTS 


WASHINGTON, D. C.—Suecessful marketing of 
our cotton crop depends on selling one bale abroad for 
every bale used in domestic consumption. For several 
months past, planters and textile men have watched 
with apprehension as exports dropped 41%, have 
blamed their troubles on the AAA and particulars 
on the 4.2 cents per pound processing tax, have dole- 
fully observed that foreign trade was going abroad 
while the cotton itself stayed at home, and predicted 
economie ruin for the South and for New England 
looms. Last month a delegation from the industry 
advanced upon Washington, proposed to Administra- 
tion leaders an alternative plan to hold domestie mar- 
kets and regain foreign trade—a government bounty 
ot $10 per bale on export sales, a transfer of the 
processing tax from industry to the U. S. Treasury, 
and a protective tariff of domestie production cost 
plus 10% against Japan and all debtor nations. This 
plan was summarily rejected, and the threat of 
foreign competition for our domestic market light !y 
dismissed as a bogey without substance. 

Gloomily the textile men read the following week 
of the arrival of two Japanese vessels carrying 175 
cases and 405 bales of cotton goods, 561 bales of cot- 
fon rugs, representing a total of some million and a 
quarter yards. 


Photos by Acme and Ewing Galloway 
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HE MARKET PLACE 


A summary of the month's developments in the 


essential phases of the basic commodity markets 


SUPPLY 


COAL 


ITUMINOUS coal production 

dropped off sharply from the high 
March rate. Output for the last week 
in March was estimated at 9,500,000 
tons, a four-year record. The first 
week in April, this had shrunk to 
3,895,000 tons. There was some re- 
covery during the month, and cur- 
rently the rate is reported as about 
5,650,000, with operations close to the 
summer average of 1934. Supplies, 
except in the short-haul markets, sea- 
board and interior, are relatively high, 
accumulated in anticipation of labor 
difficulties at the mines. Anthracite 
stocks are not heavy. 


COPPER 


ORLD stocks of refined copper 

advanced 7,700 tons in March, 
reaching a, total of 584,900 tons, but 
the statistics for the Western Hemi- 
sphere showed a decline of 30,500 tons, 
to 298,000. U. 8. production was well 
balanced with consumption and the 
statistical position of this commodity 
is gradually improving. First indica- 
tions of world curtailment of produc- 
tion under the March agreement be- 
came apparent about the middle of 
April and should be reflected in the 
statistics from now on. 


COTTON 


HE carryover of foreign cotton at 

the end of the current crop year 
will be reduced for the first time since 
1932, largely due to increased con- 
sumption of foreign-grown staple at 
the expense of the American product. 
This year’s domestic crop will prob- 
ably reach 12 million bales, 14% in 
excess of the Bankhead Act limita- 
tion. High prices for cottonseed oil 
offer adequate compensation for the 
penalty taxes imposed by the Act. 
The spot market is still tight, owing 
to government loan. 


DEMAND 


Industrial demand was fairly steady, 
though in smaller lots, and fuel con 
sumption by the railroads likewise 
held up to a normal level. Factors 
influencing the movement of coal in 
the immediate future include the re 
opening of lake shipping and the ter 
mination of the wage truce next 
month. 





Domestic demand for copper during 
April fell short of filling the ‘‘book’’ 
of 30,750 tons. There was a little 
speeding of deliveries on contract to 
anticipate a 7% advance in freight 
rates early in the month, but as usual 
the bulk of demand came in the clos 
ing week. Continued activity in the 
automotive field accounted for a good 
share of the business. 





World consumption of cotton is at 
a high rate, exceeding pre-depression 
averages. Domestically the best items 
were print cloths, bagging, sheeting 
and shade cloth. Some forward buy 
ing has developed, but there is con 
siderable customer resistance on a 
price basis and a tendency to await 
definite announcements regarding de 
cisions on the loan and processing 
tax. 


MARKET 


Prices on prepared sizes of anthira 
cite and smokeless moved downwari 
in a range of 8 to 50 cents per to: 
Code minimums on bituminous are |} 
ing pretty generally observed. Strong 
pressure is being brought to bear upon 
the administration to strengthen pric 
control provisions as a guarantee of 
wage scales. Meanwhile emergenc\ 
freight rates, effective April 18th, 
have added from 3 to 15 cents a to 
to delivered costs on bituminous. 


The market on foreign copper rose 
slowly and steadily to about 7.70 cents. 
There is some discussion of an 8.5 
cent objective, but this seems rather 
remote under existing conditions. Ta: 
iff matters are of primary concern at 
the moment in view of the expiration 
of the 4 cent duty on June 30th. The 
industry hopes to secure a renewal of 
this figure. Rising prices of silver 
are helping to reduce production costs, 
since silver is a by-product of many 
copper operating properties. 


Prices on raw cotton advanced mod 
erately in an irregular market, and 
fractional advances are noted in duck, 
print cloth and sheeting, though still 
below the high quotation for the yea: 
Current quotations are about in li 
with statistical factors, though tl 


uncertainty of growing conditions is 
always to be reckoned with, as we'll 
as general factors such as inflationar) 
legislation. It is indicated that t 
processing tax will not be disturbed 
before the beginning of the new cro) 
year, August 1. 
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SUPPLY 


IRON & STEEL 


er quarter production and ship- 
ments of steel were generally satis- 
\factory. The rate of operations de- 
clined gradually from the high point 
of early February, but the three- 
month totals are well in advance of 
the corresponding figures for 1934. 
Youngstown, at 56%, is the most ac- 
tive of the larger producing centers. 
Pig iron production declined about 
1% in daily rate. The accepted 
barometers in the industry show little 
change, and it is unlikely that the 
usual April peak will develop. 


LUMBER 


Mt quotas were revised upward 

for April, and output expanded 
proportionately during the first half 
of the month, later declining to pre- 
vious levels as new orders failed to 
keep pace with the increased volume 
of operations. 


NAVAL STORES 


AVAL stores transactions were of 

a routine nature during the 
month. Warehouse stocks of turpen- 
tine increased slightly, while stocks 
of rosin showed a slight decrease. A 
new service has been inaugurated by 
the Savannah Board of Trade in se- 
curing and posting weekly reports of 
receipts, shipments and stocks for all 
ports and interior yards. The figures 
are available each Saturday for the 
previous Wednesday. 


PAPER 


RODUCTION has been somewhat 

slackened and is now running about 
5% below the corresponding period of 
1934. The supply of Kraft pulp is 
rather limited, but stocks of other 
grades are increasing despite a good 
volume of shipments. Newsprint pro- 
duction in U. S. and Canadian mills 
amounted to 279,210 tons in March, 
and stocks are reported as 56% higher 
than a year ago. 





DEMAND 


The backlog of unfilled orders of 
the Steel Corporation was reduced by 
nearly 11,000 tons in the first quarter. 
Demand from automotive and agricul- 
tural implement manufacturers con- 
tinues heavy, while there is substantial 
improvement in structural shapes and 
a few good rail orders. Relief proj- 
ects offer excellent prospects for 
added demand, particularly in high- 
way, bridge, and grade-crossing work. 
Warehouse sales are active. 


Lumber interests expect to benefit 
less than other materials from federal 
construction projects now in contem- 
plation. Residential building permits, 
however, are showing an encouraging 
upward trend, running about 23% 
ahead of 1934, though still 80% be- 
low the 1928 peak. 


Demand was for the most part a 
hand-to-mouth affair, with jobbing in- 
terest developing about April 10th in 
the prospect of the spring painting 
season. Foreign inquiry is spotty. 





Demand has been fairly active in 
all but the coarser grades of paper, 
and is showing week to week improve- 
ment. Book papers and sulphite bonds 
in particular are moving into con- 
sumption in good volume, and both 
mechanical and chemical wood pulp 
are finding a better outlet than a 
month ago. 










MARKET 


Market levels are generally 


changed except for a reduction of $ 
per ton on cold finished bars. Freight 
rate increases range up to 40 cents 


per ton, a factor which is aggravated 
in many instances by the basing p 
system. Scrap markets are weak. A 
unusual development is the report 
barter transactions in which larg 
producers of scrap trade their scray 
tonnage (on a free market) for ar 
equivalent of finished steel. Rails a1 
automobile plates are said to 
figured in such trading. 


Building materials were generally 
steady in price. Southern pine ad 
vanced from $20.25 per 1,000 feet t 
$20.69, but settled back to the earlier 
level after a fortnight at the higher 
price. 


Turpentine prices sagged five points 
from March levels, and held a1 
51 to 52% cents, carlots ex docl 


with the higher figure prevailing at 
the close of the month. The tre: 
rosin prices was irregular, the t 


movement for the month being a 
points advance on gum rosins, rosin 
oil, and tar, and a few points 
cline on wood rosins and pitch. 


Pulp prices were reduced early in 
April, a move which has apparently 
been successful in stimulating the dé 
sired purchasing, and the new lev 
is consequently firm. Paper board 
quotations are irregular and weak 
Other grades are holding steady 
the price levels which have prevail 
for some weeks past. 
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SUPPLY 


PETROLEUM 


-_ eneelpalgnen has been slightly in 

excess of allowable rates through 
out the Mid-Continent area, but with 
out seriously disturbing the supply 
factor May quotas show a_ pe 
missible increase of 33,900 barrels 
daily to balance seasonal demand, and 
bringing this figure practically in line 
with actual production. The Alle 
ghany field in southern New York is 
producing about 1,000 barrels in ex 
cess of daily demand, and stocks of 
this grade are rising. Drilling con 
tinues actively in the Southwest, with 
the outstanding wells being Ahlers No. 
2 at Richmond, Texas, with about 
40,000 barrels a day out of control, 
and a new strike at 2795 feet in Rus 
sell County, Kansas, flowing steadily 
at 20,000 barrels, the largest Kansas 
well brought in since the Trapshooters 
at El Dorado. Gasoline stocks in the 
Gulf area have been substantially re 
duced and supply is in much more 
satisfactory ratio than for some time 


past. 


RUBBER 


ORLD stocks of rubber have de 

ereased for three successive 
months, and now stand at about 683 
thousand tons, or nine months supply 
at the current rate of use. U. S. 
stocks are estimated at 338 thousand 
tons, slightly below previous levels. 
Planting restrictions, and quota ex 
ports of 750 thousand tons for 1935, 
if observed, will curtail the total still 
further. Stocks of finished tires held 
by manufacturers are considered 
ample to prevent emergency in the 
event of labor trouble. 


TIN 


A LARGE part of the buffer tin 
stocks heretofore held abroad 


have been brought to New York in 
recent weeks, and warehouse stocks 
advanced from a fairly constant level 
of 900 to 2,700 tons. Nevertheless, 
spot tin continued scarce. 


ZINC 


RODUCTION of concentrates con 
tinued heavy, and slab zine was 
also in good volume. Surplus stocks 
were reduced in Mareh to 113,151 


tons, the lowest figure in six months. 


THE 


DEMAND 


Gasoline has been in better demand, 
with tanker trade improving, while 
jobbers and other large buyers ap 
pear more inclined to anticipate for 
ward requirements. This interest is 
reflected in trading in the futures 
market, where sales up to and includ 
ing the September position have been 
active. Domestic heating oils had a 
new period of active demand due to 
cold weather conditions, and the ree 
ord of April sales will compare favor 
ably with that of March. 


Diesel oil and lubricants were quiet 


Kerosene, 





Demand for crude was temporarily 
eurtailed by the prospect of a cessa 
tion of manufacturing activities. The 
long view, however, is for a continued 
advance in requirements of this com 
modity. World consumption practi 
cally doubled in the deeade, 1924 
1934, and with wider application be 
ing constantly developed, a continua 


tion of this trend is anticipated. 


DP 
aA EEO yp 





Tin plate makers are operating at 
a record pace, and automotive require 
ments are heavy. <A distinct tendency 
to substitute other metals particu 
larly cadmium and silver—at present 


price ratios is disturbing producers. 


h\s 
hy \J 


NK 
—— 


Sales of slab zine reached a five 
year peak in April, with one 12,000 
ton week as the outstanding feature. 
Spot zinc was most active, with some 


demand for future coverage. 
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MARKET 


Spot prices firmed steadily throug 
out the month in gasoline markets. 
both wholesale and retail, while 
tures, though active, were rather weal 
The disposition of large stocks at t 
Gulf, which had been exerting a 
pressing influence on the market 
the north and east, lent buoyancy t 
the general market tone, and ta 
wagon prices along the Atlantic Se: 
board were fractionally advan 
There has been considerable discus 
sion of marketing policies through 
the industry and it now appears likely 
the Gulf cargo markets may also | 
used as the basis for fuel oil p 
in the coming season. Another serious 
problem that is receiving thoughtfu 
study is the practice of guarantee: 
margins to retail service station dis 
tributors, a plan which is practica 
a subsidy by producers, leading to 
price wars rooted deep within the 


dustry. 


Rubber prices have fluetuated nai 
rowly, during the month, with re 
tively little speculative market inte! 
est. The general trend has been uy 
ward from the low point in March, 
hut quotations are still substantially 
helow the vear’s high. There has 
been little response to the improv 
situation at Akron or to the inflati 
ary implications of rapidly rising s! 
ver prices. The market tone is easy, 
and apparently depends more upon tli 
hasie statistical position of the con 
modity than upon the more immediat 


factors, 


Tin prices recovered about 9 points 
from the March low, reaching 50%, 
cents in the latter part of April. AI 
interesting commentary is provided by 
the Pope Trading Corporation, whic! 
estimates 38 cents as a fair price at 


current exchange. 


The price structure was strong, 
vaneing to 4.10 cents at East 5t 


Louis, with few sellers willing to 


shade that figure. Ore prices ha 


not advanced proportionately. 
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NEW YORK WELCOMES 


the Twentieth cAnniversary Convention 


and Inform-A-Show of the 


National Association of Purchasing Age! 





DONALD G. CLARK 


Brown & Sharpe Mfg. Co. 
Providence 
President, N. A. P. A. 
and Presiding Official 


GEORGE M. TISDALE 


U. S. Rubber Company 
New York 


President, P. A. A. N. Y. 


and Convention Chairman 


THE WALDORF -ASTORIA 


May 20-23, 1935 


Convention Program page 22 
Entertainment Program page 38 
Inform-A-Show Diagram page 34 
Inform-A-Show Directory page 36 
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L. F. BOFFEY 


Chairman, Program Committee 


MONDAY, MAY 20 
MORNING SESSION 


Greetings: Grorce M. TispaLe, Chairman, General 
Convention Committee; President, Purchasing 
Agents’ Association of New York; Director of Pur- 
chases, United States Rubber Products, Inc., New 
York, N. Y. 

Presiding—DonaLp G. CLARK, President, N.A.PwA.; 
Purchasing Agent, Brown & Sharpe Mfg. Com- 
pany, Providence, R. I. 

Subjects: The Effect of National and International 
Governmental Politics on Business Trends and 
Commodity Prices. 

(1) Business—CHar_es R. Hook, President, Ameri- 
ean Rolling Mill Co., Middletown, Ohio; Director, 
American Iron & Steel Institute, National In- 
dustrial Conference Board, National Association 
of Manufacturers. 


2) Bankine—Dr. Epwin WaLtreR KEMMERER, 


\ 
Walker Professor of International Finanee, 
Princeton University, Prineeton, N. J. 

(3) Government—Hown. JoHN Dickinson, Assistant 
Secretary of Commerce. 

Message from British Industrial Purchasing Offi- 
cers’ Association—LEoNARD H. SwINBANK, Lon- 
don, England. 
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PROGRAM 


Twentieth Annual International Convention 
of the 
National Association of Purchasing Agents 
at the Waldorf-Astoria 
New York 
May 20-21-22-23, 1935 


LUNCHEON MEETINGS 
12:30 Chemical and Allied Products—Buyers’ Group 
Presiding—C. A. Wore, Chairman ot the Group 
and Director of Purchases, Monsanto Chemical 
Company, St. Louis, Mo. 


Round table discussion. 


12:30 Editors’ Group 
Presiding—H. M. Coscrove, Chairman of the 
Group, and Editor, Mid-Continental Purchaser, 
Tulsa, Okla. 
1. Standards of Practice of the Editors’ Group. 
2. Basis of Awards for Excellenee to Loeal Publi- 
eations. 
3. dorm and Typography of N.A.P.A. Bulletin. 
12:30 Financial Group 
Presiding—Cnas. W. Fettows, Acting Chairman 
of the Group, and Purchasing Agent, Federal 
Reserve Bank of Richmond, Riehmond, Va. 
Diseussion Topies ot special interest to group 


members. 


12:30 Presidents and Secretaries 
Presiding —G. A. ReNarp, Seeretary-Treasurer, 
N.A.P.A. 


Membership Promotion and other Loeal Assoecia- 


tion Problems. 


AFTERNOON SESSION 


Subject: The Effeet of National and International 
(iovernmental Policies on Business Trends and 
Commodity Prices, Applied to Specifie Commodi- 
ties or Related Groups ot Commodities. 

Presiding—Rospert M. SepGewick, Purehasing 
Agent, Standard Chemical Company, Ltd., 
Toronto, Canada. 

(1) Non-Ferrous Metals—C. S. J. Trencu, Edi- 
tor, American Metal Marke t, New York, N. Y. 
Diseussion, led by GrorGeE P. Brockway, Pur- 

chasing Agent, American Optical Company, 
Southbridge, Mass. 
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NICKEL SILVER 


An excellent base for silver plating, assuring a very high, natural 
silver finish. When exposed by wear its silvery color closely matches 
the surrounding silver plate. 

Preferredjfor chromium plating because, among other things, no 
preplating is necessary. 

Has superb drawing qualities, which are obtained quite often with- 
out the usual number of anneals. 

Lends itself to the spinning of difficult shells because of its uniform 
ductility. 

Especially suitable for etching because of its fine, even grain over 
complete area. 


ts 


up 
up 


al Supplied in copper-zinc alloys up to 30°, nickel content, but we 


usually recommend 64°% copper, 18°7 nickel and 18°; zinc for 
most purposes. For screw machine work, where a silvery color 
is required, we especially recommend our 18°, lead content, free- 
turning rod. 


PHOSPHOR BRONZE > 


Resists corrosion, friction and “‘fatigue’’ to a remarkable degree. 
Only slightly affected by sudden rises in temperature. 
Emits but slight spark when struck—hence offers but slight fire 
hazards. 
an Affords high resiliency in spring service; takes acute connection- 
ral bends readily. 
Good conductivity makes it ideal for electrical design. 
yup Supplied in alloys up to 10°) tin content, but ordinarily 95° 
copper, 4347, tin and 14% phosphorus. 


a conTroutep craw ANN ODE S \ 


*la- Seymour Nickel Anodes give even deposit because the grain 
Structure is homogeneous. Nothing is used but virgin nickel, 
melted in a modern electric furnace and poured under accurate 
Pyrometric control—after which the mix is tested in the labora- 
tory for crystallization. Every anode has a cor- 
rect grain structure, corrodes evenly, and an- 
alyzes full specified nickel content. 


mn. 











nal 


EXHIBITING 
at Purchasing Agents’ 
INFORM -A-SHOW 
Space 118 
Waldorf-Astoria Hotel 
May 20-24, inclusive 


ind 
yli- 
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td., REMEMBER THE NAME 


)di- 
¥. 


init, THE SEYMOUR MANUFACTURING CO., 55 FRANKLIN ST., SEYMOUR, CONN. 
Specialists in NICKEL SILVER— PHOSPHOR BRONZE and “Controlled Grain” ANODES 
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NEW WAY T0 BUY 
PENCILS 


SAVES HUNDREDS OF DOLLARS IN 
OFFICE EXPENSE EACH YEAR! 














LOOK HERE, JIM- 
CHANGING TO AUTOPOINT HAS CUT 
$1,400 OFF OUR PENCIL BILL! 





| NEVER DREAMED 
OUR OLD 

PENCILS WERE 

SO WASTEFUL! 








No. 6 
Autopoint 

ASY! Instead of repeatedly buying wasteful 

wood pencils, dozens of firms are now buying 
AUTOPOINTS and from then on, they have 
no pencil expense at all except for low-cost leads, 
which can be used down to the last eighth of an 
inch. Just any mechanical pencil won’t accom- 
plish these economies. It takes AUTOPOINTS, 
with the patented “Grip-Tip’’ and trouble-proof, clog-proof 
mechanism to cut office pencil bills in half! Firms report 
cash savings of 4lc per employee per year, up to twice that 
sum. Not merely hundreds but thousands of dollars saved for 
many firms. 


See Proof at the Inform-A-Show 


BOOTH 256 


See the AUTOPOINT exhibit at the Inform-A-Show, to be 
held at the Waldorf in New York, the 20th to 23rd of May. 
Insist on facts and figures, and real proof of how many dollars 
AUTOPOINTS can save in your office. 


37 Tested Sales Plans 


Or, send the coupon below and let us send a representative to 
give you this information without obligation. And let us mail 
you the book ‘37 Sales Plans.’’ Tells methods 5000 firms have 
used in building sales with these pencils. 


Used by many 
firms to cut 
pencil costs. 
Priced low 
absolutely de- 
pendable 


Autopoint Company 
Dept. EP-5 
1801 Foster Avenue 
Chicago, Illinois 


Better Pencil 





R 


Autopoint Company, Dept. EP-5 
1801 Foster Ave., Chicago, Illinois 


Send your book ‘‘37 Sales Plans’’, and give me facts and figures on the 
cash savings AUTOPOINT pencils can make, in my office 


Firm 


i 

I 

[ 

i 

I 

| Name 
I 

I 

I 

' Address 
I 

{ 


dk ee ee 


City State 


— et ee ee ee ee ee ee ee ee ee ee ee ee ee ee eee ee ee ee ee 
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2, Edible Oils—WaLuLace A. BrINDLEY, E. \ 
Pierce & Co... New York. N. Y. 
3) Paper, Pulp and Board—Harry W111 


sox, Consultant, Pulp and Paper Indust 


Diseussion led by A. V. PLeEasance, Purchas- 


ng Agent, Montgomery Ward & | 


4) Heavy Chemicals—E. M. ALLEN, Presick 
The Mathieson Alkali Works, Inc., New \ 


Discussion, led by Dr. F. W. Russe, Secret 
nd Purchasing Agent, Mallinekrodt Che 
Works, St. Louis, Mo. 
Foodstuffs—Dr. Louts H. Bean, Eeonor 
\dvisel S. Department of Agricult 
Agricultu Adjustment Administrat 
Washineton. D. C 


> i DINNER MEETINGS 


6:00 Oil Company Buyers’ Group 


Presidin O. KE. MeCuatrcuey, Chairman 
(;roup. nd Purchasing Agent. Barnsda Le- 
fining Company, Tulsa, Okla. 

Diseussiol Would Simplification of Sizes 
Weights Tubular Products Reduce Costs 
Prices 


6:30 Governmental Group and Com- 
mittee rout 


Educational and _ Institutional Meeting 


Buyers’ Group 


Presiding—Jos. W. NicHoLtsox, Chairman o 


{5 ernment roup, and Purchasing Ag 
Citv of Milwaukee, Wis. 

Address: Specifications and Their Application 
Government: Educational and _ Institut 
Buyving—Dr. A. S. McALuister, Assistant Dire 

(‘Commercial Standardization, Nat 


Bureau ot Standards. Washington. D. C 


Presiding—Ropserr C. KELLEY, Chairman 0! 
(‘ommittee. and Purchasing Agent, Converse 
Rubber Company, Malden, Mass. 

Address: The Development of the Worth Street 
Rules LEAVELLE McCCAMPBELL, President, Me 
Campbell & Company, New York, N. Y. 


TUESDAY, MAY 21 
MORNING SESSION 


Presiding—Wwm. T. Roacu, Purchasing Agent, East 
man Kodak Company, Rochester, N. Y. 

1) Grading and Preparation of Non-Ferrous Serap 

E. G. WERTHEIMER, Purchasing Agent, Feder- 
ated Metals ¢ ‘orporation, Detroit. Mich. 
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get a Barnes quotation 


See our Exhibit 
at 


BOOTH 359 


The 
“INFORM -A- SHOW 


V 
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FLAT SPRINGS 
. 


COMPRESSION 
SPRINGS 


EXTENSION 
SPRINGS 


SMALL 
STAMPINGS 


* 
WIRE FORMS 
~ 


SPRING 
WASHERS 


SCREW MACHINE 
PRODUCTS 


. 
MOTOR SPRINGS 
* 


COLD ROLLED 
SPRING STEEL 


V 
V 
V 
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‘Welcome 


After more than a quarter of a 
century of service to Purchasing 
Agents, we look forward to the 
opportunity of meeting our 
friends at Booth 370 during 
the Twentieth Annual Conven- 


tion of Purchasing Agents. 


Thomas Publishing Co. 


IN ATTENDANCE 
O. G. HENDRICKS, Vice President 


E. B. HENDRICKS, Eastern Representative 


W.E. IRISH, Editor, Industrial Equipment News 

















fecisren THOMAS’ 
.—— REGISTER 





























THOMAS PUBLISHING CO. 


INCORPORATED 
467 EIGHTH AVENUE NEW YORK, N.Y. 
Publishers of 
Thomas’ Register of American Manufacturers 
Industrial Equipment News 


Official Grocery Register 
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Discussion, led by Harry FENNER, Purchasing 
Agent, The Cincinnati Shaper Company, Cin 
einnati, O. 

2) Problems of Purchasing Procedure: 

Buying for Seattered Plants—B. S. Sr 

PHENSON, Vice President in Charge of Pw 
chases, American Radiator & Standard San 
tary Corporation, New York, N. Y. 
Discussion, led by GrorGE E. Price, Jr., Pu 

chasing Agent, The Goodyear Tire & Rubbe) 
Company, Akron, O. 
b) Buying for Construction in the Field 
A. ©. Buti, Purchasing Agent, Byllesby 
Engineering & Management Corp., Chicag 
Discussion, led by GrorGe H. HEILMAN, Pu 
chasing Agent, Otis Elevator Co., New York. 
e) Controlling Emergeney Purchases — G™ 
A. Tompson, Director of Purchases, T! 
Empire Companies, Bartlesville, Okla. 
Discussion, led by Frank D. Bryant, Distrii 
Purehasing Agent, Standard Oil Company 
California, San Francisco, Cal. 

3) Buying Futures and Hedging—Ernesr H. 
Hawkins, Purchasing Agent, E. I. du Pont de 
Nemours & Company, Wilmington, Del. 
Discussion, led by D. B. CoLiiver, Purchasing 

Agent, Anaconda Wire & Cable Company, 
Hastings-on-Hudson, N. Y. 


WEDNESDAY, MAY 22 
MORNING SESSION 


Subject: The Effect of National and Internationa 
Governmental Policies on Business Trends and 
Commodity Prices, Applhed to Specific (‘om 
modities or Related Groups of Commodities 

Presiding—A. CLOHOsEY, Purchasing Agent, West 

nghouse Lamp Company, Bloomfield, N. J. 

1} Ferrous Metals—E. L. SHANER, Editi 

Nteel, Cleveland, O. 

[diseussion, led by Frank M. Roos, Purchasing 
Agent. Consolidated Car-Heatine Company, 
Albany, N. Y. 

2) Textiles—A. W. ZeLomeK, President 
Economist, International Statistical Burea 

and Consultant Economist, New York. 

Discussion, led by E. S. Coss, Sidney Blume 
hal & Co., Shelton, Conn. 
Lumber—Henry J. ECKSTEIN. 

Diseussion, led by JAMES M. ALEXANDER, P| 
chasing Agent, Tennessee Furniture ( 
poration, Chattanooga, Tenn. 

4) Coal JAMES WALTER CARTER, President 
Carter Coal Company, New York, N.Y. 

5) Petroleum Produets. 

Diseussion, led by Harry C. Cork, Purchasing 
Agent, Easy Washing Machine Corporatio) 
svracuse, N. \ 









ing 
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—FROM THIS NE 


N the new Jenkins Catalog are 
over 400 different valves, in a 
wide range of types and patterns, 
sizes and metals. Valves for prac- 
tically any need... indexed two 
different ways to simplify finding. 


Then, each valve is described with 
a thoroughness unusual in valve 
catalogs. All of the facts you need 
to pick the correct valve for a job 
are given. And you get the facts 
quickly with the aid of pictures, 
diagrams, large readable type and 
clearly set tables of figures. 


Use this new 264-page book when 
you need valves. Not only is it 
more convenient to use, and a 
real help in selecting the “one 
best valve” for a particular serv- 
ice, but you can use it with con- 
fidence. Every valve in it is a fine 
valve...made by Valve Specialists 


May 1935 


It’s Easier reg tek 
the Correct }@i\Zas Cours [ele 





JENKINS CATALOG 


for a lifetime of economical per- 
formance. Make your selection. .. 
then call a local supply house 
which stocks Jenkins Valves. 


LOOK IN THOMAS’ REGISTER 
for Nearest Jenkins Distributor 


Consult the Blue Section of 
Thomas’ Register for names of 
nearby supply houses which carry 
Jenkins Valves in stock. You'll 
find them under the heading 
“Jenkins Bros.” 


JENKINS BROS., 80 White Street, New York, 
N. Y.; 510 Main Street, Bridgeport, Conn.; 
524 Atlantic Avenue, Boston, Mass.; 133 No. 
Seventh St., Philadelphia, Pa.; 822 Washington 
Blvd., Chicago, Ill.; JENKINS BROS., Limited, 
Montreal, Canada; London, England 


Jenkins Valves 


BRONZE — IRON — STEEL 





SINCE 1864 





























TELLS COMPLETELY 
WHAT YOU NEED TO KNOW 


Pictures and words show 
— how the valve is made 
—what it is made of 
—how it works —what 
it should be used for 











~ 
WE BO OUR Pant 


> OBTAINABLE THROUGH YOUR SUPPLY HOUSE 
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A New Development! 


Kee Lox 


Balanced 


CARBON 
PAPER 


The use of KEE LOX Balanced Brand 
Carbon Paper gives you: 

INTENSE IMPRESSIONS — regardless of 
make of typewriter. Especially 


Peiisiide tae oll wakes of MOGELESS 
MACHINES. 


CLEANNESS IN HANDLING does 


not offset on fingers regardless of how 





BALANCED 
Carbon Cape t 
a we 








many times handled. 


EXTRA DURABILITY 
waste necessitated by frequent changes 
of carbon paper and gives you even 
ink wear on all carbon copies. 


GREAT MANIFOLDING STRENGTH 


will make up to 15 copies at one writ- 


cuts down the 


ing on onion skin paper or similar stock. 


CLEAR, EASY READING 


clear and sharp cut. 


all copies 
Every wanted 
characteristic for your entire satisfac- 


tion is in this new KEE “OX product. 


USE COUPON BELOW FOR FREE SAMPLES 


KEE LOX MANUFACTURING CO. 
FACTORY AND HOME OFFICE ROCHESTER, N. Y. 


Kee Lox Branches in all Principal Cities 


Atlanta Cleveland Kansas City New York San Francisco 
Baltimore Dallas Los Angeles Omaha Seattle 
Birmingham Denver Louisville Philadelphia St. Louis 
Boston Detroit Memphis Pittsburgh St. Paul 
Chicago Houston Milwaukee Portland Toledo 
Cincinnati Indianapolis Minneapolis Salt Lake City Tulsa 


New Orleans 





KEE LOX MANUFACTURING CO., ROCHESTER, N. Y. 
Please send us sample of your NEW Balanced Brand Carbon Paper 


We make _ copies at one writing 


Company Name 


For attention of 











VISIT OUR EXHIBIT at INFORM-A-SHOW, BOOTH No. 364 
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LUNCHEON MEETINGS 


? 


12:30 National Committee on Coal 

Presiding—Tuomas W. Harris, Jr., Chairman of 
the Committee, and Division Purchasing Agent, 
E. [. du Pont cle Nemours « Co., Wilmington, 
Del. 


Discussion Scientific Factors in the Proper Se- 
lection of Coals, as Determined by Use Classi 


fication Charts. 


12:30 Educational and Institutional Buyers’ Group 
Presiding—Turo. M. JOHNSON, Chairman of the 
Group, and Purchasing Agent, New York Uni- 
versity, New York, N. Y. 
Address: Food Costs—OscarR of the Waldorf. 
Address: Linen and Hotel Furniture 
Hirz 


RALPH 


12:30 Financial Group 
Presiding—Cnuas. W. Fretitows, Acting Chairman 
ot the Group, and Purchasing Agent, Federal 
Reserve Bank of Richmond, Va. 
Note: This is the seeond session for the Group, 
at which the schedule outlined under the Mon- 


day luncheon meeting session will be coneluded. 


12:30 National Committee on Lumber 
Presiding—FrRank E. 
the Committee, and Purchasing Agent, Cromp 


ton & Knowles Loom Works, Worcester, Mass. 


COLESWORTHY, Chairman of 


Diseussion—The Future Work of the Committee. 


12:30 Mining, Smelting and Refining Group 
Presiding—E. G. WerERTHEIMER, Chairman of the 
Group, and Purchasing Agent, Federated Metals 
Corporation, Detroit, Mich. 
1. Review of vear’s activities. 


2. Round table discussion. 


12:30 Public Utility Buyers’ Group 
Pri siding 


Group, and Purehasing Agent, New England 


Ropert FE. SHILLADY, Chairman of the 
Power Association, Boston, Mass. 

Address: 

RicHARD Bonomo, Vice-President, Sehiabone, 
Bonomo & Co., New York, N. Y. 


Round table diseussion. 


Avoiding Evils in Serap Transactions 


12:30 Committee on Purchasing Department Organ- 
ization and Procedure 
Presiding Lee J. BussMANN, Chairman of the 
Committee, and Purchasing Agent, Bussmann 
Mtg. Company, St. Louis, Mo. 
1. The Seope of the Purchasing Department—Dis- 
cussion of pamphlet to be issued. 


2. Fact Finding and Information Through National 


(‘ommittees 


Program continued on page 50 
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OR handling heat, super heat — Norton Refractories 
A line of products that make use of the heat resisting 
and chemical resisting properties of Norton Abrasives 
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NORTON COMPANY, WORCESTER, MASS..U.S.Ay 


BEHR-MANNING CORPORATION AND NORTON-PIKE COMPANY, TROY, N.Y. DIVISIONS OF NORTON COMPANY 
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NORTON COMPANY, WORCESTER, MASS.,U.S.A. 


BEHR MANNING CORPORATION AND NORTON-PIKE COMPANY, TROY. N.Y DIVISIONS OF NORTON COMPANY 
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ee Sr “T’'d just as soon heat my office 
The Utah Attendance Cup, a 


trophy fabricated of a coal stove 


precious metals produced in the 


handsome 


State of Utah, will be awarded to 
the Association winning the high- 
est total points calculated on the 
basis of percentage of membership 
registered at the convention, mul- 
tiplied by mileage travelled. It is 
donated by the Utah Purchasing 
Agents Association, whieh won out- 
right possession of the original 
Rochester Cup. 

The Committee in charge of this 


year’s award includes: 


J. F. Bode, Briggs & Stratton | RCwe CoM tah dele lbh mm Xohho) eles elo Me Kole MA i bu bite le 



































Corp., Milwaukee, Wis. 
B. P. Dysart, City of Dallas, Dal- 
las, Texas. 
John A. Weigand, A. Marx & 
Sons, Ine., New Orleans, La. 


CREDENTIALS COMMITTEE 


Wayne R. Allen, Key System, Ltd., 
Oakland, California. 

Julien G. Davies, Norman Slater 
Co., Ltd., Hamilton, Ontario, 
Canada. 

Richard H. Evans, Columbus Coat- | 

| ed Fabries Corp., Columbus, 0. 

Wiliam B. Gold, Electrie Storage 
Battery Co., Philadelphia, Pa. 

Norman N. Gould, Aluminum Ore 


. . - because it helps me do the 
work of 2 men!” 


Company, East St. Louis, Il. (FROM EDISON RECORDS OF THE WORLD’S BUSINESS) 
Arnot Hirst, Providence Gas Com- The files of Thomas A. Edison, Inc. are through, several secretaries 
“ pany, Providence, R. I. full of case histories which involve transcribe it— without duplication 
O- Thorvald S. Paulsen, Russell Mil- both large and small offices. For ex- effort. And he knows that valuab! 
.— ler Milling Co., Minneapolis, | ample, here is the case of a Lawyer:— time is gained for necessary 
sop Minn. pointments because all dictating 


He states that the Pro-technic d di he Edi 
ding Ediphone helps him do the work of ‘eg ie te oleae ne 
2 men because it is available — at eee ee ee 


RESOLUTIONS COMMITTEE any time—for the dictation of plead- at once.” 


a who ings, depositions, letters, etc. When 


Otto A. Dworak. Pratt & Leteh- Try Voice Writing — without ot 


it is necessary for him to appear in 
worth Company, Ine., Buffalo, | court, he knows that his dictation can gation —at the Ediphone exhibit 
N. Y. be done after court, or at any time. INFORM-A-SHOW, Waldorf-Ast 
Roy R. Katterhenry, Indianapolis | Whenever a thought Hotel, New York ( 
Power & Light Company, In- | ¢omesto mind, he just 


dianapolis, Ind turns to his “24-hour : ereay | 
an ee a Or—TELEPHONE THE 
Sumner R. Keyes, Edison Electric secretary ond talks 10 : 
: ‘ : —as he does to the EDIPHONE, YOUR Cll 
[luminating Company, Boston, 
. telephone. 


Massachusetts. This L | M4 | 
W. J. Mackay, A. F. Byers & Com- OD ee ae d Chana, O Bains 
ickay, A. F. Byers & Com haiti: adie salle sd 4 folate, O Eden. 


many, Ltd., Montreal, Canad: , aa ar aa 
I iy i Racy al, Canada. brief must be rushed ORANGE, N.J. U.S.A 
- E. Walton, Heppenstall Com- 


pany, Pittsburgh, Pa. THE COMPLETELY ENCLOSED DICTATING MACHINE 
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GEORGE F. PLATE 
P. A., Equitable Office Building Corp. 
New York 


Chairman, Inform-a-show Committee 











MAIN BALLROOM FLOOR 




















THE 
INFORM-A-SHOW 


Waldorf-Astoria, New York 
May 20-23, 1935 


Floor Plan of Exhibit Space 


For Directory of Exhibitors 
and description of products 


on display, see page 36 
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“IF THIS THING HAS LOOKS- 
ITLL SELL! 


"WITH ACME 


WELL GET 
LOOKS!” 





@ Cigarette case manufac- 
tured from Acme Superstrip. 
Let us show you how this 
metal with flawless finish 
can give your products 
greater beauty. 





HOT ROLLED « COLD ROLLED GALVANIZED + 



























Pa 


FLAWLESS FINISH IS OBTAINED 
WITH ACME SUPERSTRIP — PLANNED 
AND ROLLED FOR YOUR PRODUCT 


@ Is finish an important factor in your product? If so, Acme 
Superstrip is your strip steel. 





To manufacturers of articles requiring particularly fine finish — 
plain or special— Acme Superstrip can meet those requirements 


From the original planning, to the method of packing for ship- 
ment, the Acme Superstrip you buy is your strip steel. 


The best proof of this unmatched quality is 
the list of nationally known products 
made from Acme Superstrip. 









Send for the new booklet, “ Batting 
Em Out,” telling about better prod 
© ucts made more easily and econom 
ically with Acme Superstrip. No 
obligation. ACME STEEL COMPANY, 
General Offices: Chicago. Branches 
and Sales Offices in Principal Cities 





Illustrating the mirror-like 
surface of Acme No.3 Finish 
Superstrip. 


See ee Se 2 2 Se & Gt ae ae a as oe oe oe ee Sm 


ACME STEEL COMPANY 
2843 Archer Avenue, Chicago 


Send me your new booklet, “Batting ‘Em Out.” 





| 

v 

| 

f 

: Name 

: Firm 

STAINLESS ; 
y Street 

' 

| 


City State 


gaa eee 2 ewe we ee eee ee ee Ummm 








FLOOR PLAN 


For directory of exhibitors, 


see page 36 
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What to See and Where to Find It 


Acme Stee! Co., ("| ago. The 


Aeme Steelstrap system of pack 
age reinforcement. Hot and eold 
rolled strip) steel, electro-galvan 
ized, colorstrip, and Silerome stain 


less, see page ade. 


_ 


Agar Manufacturing Co., Whip 
pany, N. J. Corrugated shipping 


containers, 


Ahlberg Bearing Co., Chicago. 
Anti-friction ball bearings and 


pillow blocks; regrinding. 


Air Reduction Sales C - New York. 
Welding 
} 


ana 


and cutting apparatus 





supplies. 


American Brass Co., Waterbury, 


Conn. The new Anaconda Elee 
tro-Sheet copper, super-thin, used 
for a variety of purposes from 
wallpaper to factory roofing. Also 
copper, brass, bronze and alloy 
sheets, rods and tubes, extruded 


shapes and pressure die-castings. 


American Emblem Co., New Hart 
ford, N. Y. Membership, conven 


tion and factory hadges; medals. 


American Optical cCo., Sout! 


bridge, Mass. Safety goggles and 


1 


helmets; industrial eye protection. 


American Steel & Wire Co., Chi 
eago, Ill. Wire and wire products 
of all kinds, wire rope and cables, 


fences, springs. 


Astrup Co., Inc., Cleveland, Ohio. 
Canvas goods, machinery covers, 


awnings. 


Autopoint Co., Chicago. ‘*‘ A pencil 
for every purse and every pur 
pose.’’ Suggestions for a com 
plete money-saving installation, 
with simple and positive control, 
for any business organization. 


See Page 24. 


Wallace Barnes Co., Bristol, Conn. 
Springs of all types—-flat, torsion, 
extension, compression, and spring 


washers. See page 25. 


Bennett Bros... New York. Dia 


monds, jewelry, silverware. 


Bridgeport Brass Co., Bridgeport, 


Conn. Brass, bronze, copper and 


aS) 


PP 


bh 
\ 
Duronze sheet, rod, wire, and seat LSD 
less tubing; condenser and heat 
exchange tubes; plumbers’ brass 
goods; welding rod 4 
e be | 
strength forging rod. 
Burroughs Adding Machine ( 
Detroit. Typewriters and 
electric carriage retun u 
machines, duplex caleulators, cas 
registers, eorrect posture ehairs 
245 
Bussmann Mfg. Co., St. L " 
ooh a 


Electric fuses, plugs, and s} 
ties. 
Carter Coal Co., New ¥ <. West 


Virginia smokeless stean 


Chase Brass & Copper Co., Wat 
bury, Conn. Brass, copp: 


and nickel silver produ 


Olympie Bronze alloy. Sheet, 

wire, tubing, fittings, bolts 

nuts, rivets, screw ma ne parts 

and specialty items. 

Chicago Belting Co., Chicago. A 
informative demonstration ‘ 
taining twenty-three o 

and three testing exhibits, s oO 

the eeonomieal and satisfact 

service to be derived fro: ls) 
quality leather belting. 

Cleveland Container Corp., ¢ 

land. Paper tubes for protection -” 
of fragile parts and polished s oie 
faces; mailing tubes; paper cans 

and eores, 

Clipper Belt Laeer Co. Grat 

Rapids. A complete line of speed 

lacers, belt hooks, and eonnect ng 

pins, and belt cutters wit new 0S 
safety features. 

Dairymen’s League Cooperat 

Assn., Ine., New York. <A det 

stration of quality control and 123 
service in the distribution of da 

products throughout the metropo 

tun area and upstate New York 
Dictaphone Sales Corp., New York 

A eomplete line of dictating ma 

chines, featuring Nuphonie repro 999 


duction for voice elarity. 


Joseph Dixon Crucible Co., Jersey 
City. A complete line of pencils, 
featuring ‘‘ Tieonderoga’’ and 
**Eldorado’’ 


C. B. Dolge Co., Westport, Conn. 
Disinfeetants, germicides, and in 


secticides. 


Eagle Peneil Co., New York. Lead 
pencils in black and colors, fea 
turing the ‘*Chemi-Sealed’’ pro 
cess of achieving greater point 
strength. Mechanical pencils, 


fill leads, fountain pens, erasers. 


Thomas A. Edison, Ine., Orange, 
N. J. The Exeeutive Pro-Technik 
Ediphone, dictating equipment 
featuring balanced voice recording 
and improved eabinet design. See 


Page 


Empire Box Co., New York. Paper 


boxes and eartons. 


Eberhard Faber Peneil Co., Brook 
lvn. Pencils, erasers, penholders, 
and rubber bands: Van Dyke and 
Mongol pencils ; type cleaner, and 
Kleenit, a new cleaner for paper 


tracine cloth, board, and fabries 


Robert Gaylord, Ine., St. Louis 
Corrugated and solid fibre shipping 


mtainers, 


Gult Retining Co., Pittsburgh. Pe 


troleum products and = industrial 


ubricants. 


Hinde & Daueh Paper Co., San 
dusky, O. A wide variety of eo1 
rugated and solid fibre shipping 
boxes, adapted to fragile products 


or heavy eommodities, and featur 


ng effective printing and exterior 


design. See Page 39. 


Hvgrade-Sylvania Corp., Salem, 
Mass. Quality incandescent lamps, 
radio tubes, and eleetronie devices. 


See Pas e Of. 


y 
—4 


Inland Container Corp., Indian 
apolis. Corrugated containers, 
with a display of raw materials and 
manufacturing processes entering 
into the fabrieation of high qual 


ity boxes. 


Jenkins Bros., New York. 500 
types of iron and steel valves for 
every industrial or engineering re 
quirement; mechanical rubber 
goods, and renewable dises. See 


Page 27. 
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Booth 
No. 


252 Jones & Laughlin Steel Corp., 


53 = Pittsburgh. A complete exhibit of 


25 
254 ~~ steel products. Operating model 
255 of a blooming mill for ingot roll- 


ing. 


364 Kee Lox Mfg. Co., Rochester. 
Inked ribbons and carbon paper for 
« general office use, carbon rolls for 
autographie register and billing 


machines. See Page 2S. 


12. = Keystone Index Card Co., Phila- 
delphia. Card record and_ tiling 
supplies; Keyloid and Treated 
Card processes, with emphasis on 
printing registration for duplicat- 


ing and posting machine work. 


200 Koppers Products Co., Pittsburgh. 
Rooting and waterproofing ma 
terials, creosote, benzol, tar acids, 


naphtha and paint products. 
117. Lee Spring Co., Brooklyn. — Lee- 
Built springs, accurately made to 
x specifications, of carbon and alloy 
steels and non-ferrous metals. See 


Page 44. 


116 Lowe Paper Co., Ridgetield, N. J. 
Clay coated folding boxboard, with 
display of striking merchandise 


and display cartons. 


6 Lunkenheimet Co., Cineinnati. 
Bronze, iron and steel valves, en 
gineering specialties, lever oper 
ated air nozzles, displayed in sec 
tioned models to show details of 


design and construction. 


608 MacRae’s Blue Book, Chieago. Di 
rectory and buyers’ guide to manu ; THE MARK ° 
facturing industries. “FULL PACKAGE OF LIGHT 


130 L. & C. Mayers Co., New York. 

i Diamonds and diamond jewelry, 
watches, trophies, and silverware. 
See Inside Front Cover. 

479 Mica Insulator Co., New York. In 


sulating materials of Micanite, You fol alated buy 


laminated bakelite, oiled cloth, 
tape, fibre and paper. 


Motor Improvements, Inec., New 
ark. Purolator filters for indus  @ | better lamp 


trial use, covering such fields as 


lathes and grinders, cup grease, 





compressed air, gasoline, paint 
products, foods, tooth paste, 
syrups, and acids. 
e 
235 Mystic Waste Co, Medford, Mas Hygrade Sylvania 
Cotton and wool mill waste and one meme (ame men, | 
Wiping materials. SALEM MASS 
FOR OVER 30 YEARS MANUFACTURERS OF QUALITY LAMP BULBS 
MAKERS ALSO OF SYLVANIA RADIO TUBES 


BETTER LIGHT - BETTER SIGHT 


4 National Metal Edge Box Co., 
Philadelphia. A unique packaging 
method for assembling paper boxes 


as needed from pre-decorated or 





printed flats. Continuous motion 


Continued on next page 
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ENTERTAINMENT 


PROGRAM 


7 P.M. The Early Birds Dinner. 


Island. 


Lido 


SUNDAY, MAY 19 
6 P.M. Visit to a 


Radio 


3roadeast at the Columbia 


Playhouse Studios, 251 West 45th St. 


Waldorf-Astoria. 


Musie, floor show, and dancing till 3 A. M. 


MONDAY, MAY 20 
Motor trip for ladies. 


Country Club, Long 


Jones Beach State Park. 


7 P.M. 


1 P.M. 


TUESDAY, MAY 21 


Boat trip on Steamer ‘‘ Alexander Hamilton’’ 


Southern State Parkway, Long 
Luncheon, style show, and musie at ihe 


Beach. 


Continue to 


Annual Dinner, The Hendricks Club. 


ot the Hudson River Day Line, viewing ihe 


Manhattan sky-line, harbor, Statue of 


erty, Ellis Island, East 


the dress parade of U. 


Lib- 


River bridges, then 
up past the Palisades to West Point. 


View 


S. Military Academy 


cadet corps and tour of the Academy grounds. 


Dinner and dancing on return trip. 


A. M. 
P. M. 


7 P.M. 


Motor Tour ot 


iy 


Short 


Annual Banque 





EXECUTIVE 


PURCHASER - 


May 19. 


Louis dan Terri 


S. T. EDGERTON 
U. S. Rubber Co., New York 


Chairman, Entertainment Program 


WEDNESDAY, MAY 22 
the city. 


Tournament, Baltusrol Country Club, 
.. 


t and dance. 
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No 


249 


or 
eu) 


244 


360 


Thomas 


picture sh 


= 

s 
J 

ok 


as a part of production routine, 


National Tube Co., 


complete line of 


Pittsburgh. A 
tubular products 


including seale-free and copper 


steel pipe, mechanical tubing, drill 


pipe, easing, and oil well tubing. 


National Vuleanized 
Vul-cot 


laminated 


Fibre Co. 
fibre and 


bakelite in 


Wilmington. 
Phenolite 


sheets, rods, tubes and special 
shapes. 
New York Central Railroad Co., 


New York. 


facilities and rece 


Modern transportation 
nt developments 
in train design and service 
Norton Co., Worcester. 


line of 


Mass. \ 


abrasives and 


complete 


grinding wheels, grinding equip 


diamond wheels. See h 


29, 30, 31, 32 


ment, 
sert Pages 


Paulson & Son, Ine., 
Non 


aluminum, 


Brooklyn. 


including 


ferrous castings 


bronze. and 


» method in use 


{SY 


$41) 


122 


242 


241 


roth 


nickel 


alloy arings 
fittings. 
Pittsburgh Coal ¢ Pitts 
Champion steat ils 
Youghiogheny gas coals. Ex 
f cleaning plants and p 
used in producing w as 
and uniform quality. See Pag 
Pittsburgh Steel Co., Pitts! 
Industrial, lawn and farn 
wire and wire products, seal 
steel pipe and tubes. 
Pyrene Mfg. Co., Newark 
extinguishers in wide variet) 
turing a new air pressure t 
flammable liquids ar ti 
fires. 
Riverside Metal Co., Rivers 
N. J. Sheets, rod and w 
nickel silver, phosphor b 
beryllium copper, brass 
metal, ete. 
Royal Typewriter Co., Ine., 
York. The new Victory Mod 
typewriter with many new 


s: be 


— Continued from page 37 


New 


tures; portables, standard corre 
spondence models, and _ special 
models for billing, tabulating, 
stencil cutting, and guide form 
work; Roytype supplies. 

Joseph T. Ryerson & Son, Inc., 
Chicago. Steel and allied prod 


ucts, 
} 


steels 


alloys, special and stainless 
in bars, sheets, plates, and 
distributed 

located 


tubes, through strate 


cically warehouses. See 


Pas e a, 


A. Sechieren Co., 
Duxbak 
ing, flat 


leather goods and packing. 


New 
leather 


York. 
belt- 


mechanical 


Chas. 
waterproot 


and round, 


Seovili Mfg. Co., Waterbury, 
Conn. A comprehensive selection 
from more than 300,000 metal 


parts and articles produced in the 
course of this company’s service to 


manufacturing industry. 


Seeley Tube & Box Co., Newark. 
Spiral wound tubes up to 7 inch 


diameter, 


paper cans and boxes. 
























Seymour Mfg. Co., Seymour, Conn. 
Seymour phosphor bronze in sheets, 
blanks, wire, rods and shells, pol 
ished nickel silver sheet, special 
stampings, nickel anodes. See 


- »o 
Page 23. 


Signode Steel Strapping Co., Chi 
eago. The Signode system of pack 
age reinforcement by tensional 
steel strapping, adaptable to all 


eontainers and for carloading. 


Socony-Vacuum Oil Co., New York. 
Petroleum products and industrial 
lubricants. 


Sossner Steel Stamps, Ine., New 
York. Steel dies, hubs, and rollers 


for metal stamping. and embossing. 


Standard Brands, Ine., New York. 
Food products, in household and 
institutional sizes. 


Star Corrugated Box Co., Ince., 
Maspeth, Long Island, N. Y. Cor 
rugated containers, featuring pack 
age design, interior packing for 
fragile products, and display print 


ing as a factor of packaging. 


Stecher-Traung Lithograph Corp., 
Rochester. Boxes, envelopes and 
labels. 


D. A. Stuart & Co., Ltd., Chicago. 
Lubricants, cutting oils, liquid 
grinding compound. Actual tests 
measuring the load-carrying ca 


pacities of lubricants. 


Thomas Publishing Co., New York. 
‘Thomas’ Register of American 
Manufacturers’’, a complete guide 
to sources of supply; and ‘‘ Indus 
trial Equipment News.’’ See Page 


_F 
«0. 


U. S. Gutta Percha Paint Co., 
Providence, R. I. ‘*‘ Barrelled Sun- 
light’’ white wall finish for fae- 
tory interiors. 


Walworth Co., New York. Steel and 
bronze valves, fittings, pipe 
wrenches. Demonstration of the 
Walseal joint, made with thread- 
less bronze fittings. 


Waterbury Button Co., Waterbury, 
Conn. Molded plastic parts, and 
metal stampings of all types. 


Wil-X Mfg. Corp., Brooklyn. Im- 
proved type of tetrachloride fire 
extinguisher. 


Youngstown Sheet & Tube Co., 
Youngstown, Ohio. Iron and steel 
products of every description. The 
exhibit will feature an operating 
model of steel mill processes, and 
the wide variety of industrial ap- 


plications of the products. 


Yt's OUR JOB to make the best 


SHIPPING BOXES 
OU CAN BUY! 





ts YOUR JOB 
TO BUY the Best 


Booths 371-372 « The National Assn. of Purchasing Agents 


INFORMASHOW = Waldorf Astoria * New York « May 20-23, 1935 


THE HINDE & DAUCH PAPER CO. 


10 Stedad. Sandusky, ©, 
HINDE & DAUCH 


os ocruga ted fibre Pies 


PLANTS IN PRIN CIPA DGS 














Paye 40 
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Champion is the cream of high volatile coal, 
—flashy ... free-burning... high in B.T.U. 
value ... low in inherent ash and free from 
all impurities. 

But, more important, Champion Stoker 
grades and Champion Special Pulverizer Fuel 
are prepared to meet (and continue to meet) 
your exact requirements for size and analysis. 

The cleaning and preparation of Champion 
Steam Coal is a mechanical operation,—not 
a manual “guess” method. It is a process 
that guarantees continued similarity in the 
sizing and analysis of your fuel. It is your 
assurance of control,—within extremely nar- 
row limits,—over the cost per 1000 lbs. of 
steam, the fuel bed conditions in stoker opera- 
tion, or the capacity variation in pulverized 
coal mills. 

If you want to gain these advantages and 
retain them, Champion is the fuel for you, 
and our Combustion Engineers are at your 
command. Let us supply your requirements 
with Champion Steam Coal,—tailor-made to 
your specifications, and always dependably 
available. 


PITTSBURGH COAL COMPANY 


General Sales Offices: 


HENRY W. OLIVER BUILDING, PITTSBURGH, PA. 


Baltimore, Md.; Boston, Mass.; Buffalo, N.Y.; Cincinnati, Chio; Cleveland, 
Ohio; Detroit, Mich.; Erie, Pa.; New York City; Philadelphia, Pa.; Pittsburgh, 
Pa.; Sault Ste. Marie, Mich.; Utica, N.Y.; Youngstown, Ohio; Toronto, Ont.; 
Sandwich, Ont.; Hamilton, Ont.; London, Ont. 
PITTSBURGH COAL COMPANY OF WISCONSIN 
Duluth Superior Minneapolis St. Paul 


MILWAUKEE WESTERN FUEL CO., Milwaukee, Wisconsin 
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THE SHIPMAN MEDAL 


HE fifth annual award of the 

Shipman Medal for meritorious 
service to the purchasing profes- 
sion will be announced at the N. 
\. P. A. banquet session, Wednes- 
day evening, May 22. This gold 
medal is presented each year by the 
New York Association in memory 
of the late Johnson Shipman, whose 
long years of service as chairman 
of the New York Executive Com- 
mittee typified the ideal of selfless 
devotion to professional and asso- 
ciation advancement. 

Previous medalists are: 

L.. F. Boffey, Editor and pub- 
lisher of ‘*The Purchasing Agent’’ 
and ‘‘Purehasing’’ from 1915 to 
1933, Secretary of the N. A. P. A. 
1917 to 1922, Co-author 
(1926) of ‘‘Scientifie Purchasing,”’ 
and for many years the recognized 


from 


spokesman for progressive buying. 

Russell Forbes, Commissioner of 
for the City of New 
York, formerly Assistant Secretary 
of the N. A. P. A., the outstand- 
ing authority and 
efficient 
and expenditure of publie supply 
funds, known through his volume 


Purehases 


practical ex- 


ponent of management 


on ‘*Governmental Purchasing,’’ 
the drafting of legislation for many 


states, counties and eities. 


Lewis A. Jones, General Pur- 
chasing Agent of the General 


Cable New York, or- 
ganizer and first chairman of the 
Public Utility group of the N. A. 
P. A., past president of the N. A. 
P. A., and chairman of the In- 


Company, 


dustrial Conference Committee. 

Renard, Executive 
Secretary-Treasurer of the N. A. 
P. A. since 1928, and a leader in 
the attainment and maintenance of 
the highest standards of associa- 


George A, 


tion prestige and service. 

The committee on award of the 
Shipman Medal for 1935. consists 
of Ernest H. Hawkins of E. I. du 
Pont de Nemours and Co., Wil- 
mington; Lee J. Bussman of Buss- 
man Mfg. Co., St. Louis; and E. H. 
Weaver of Union Oil Company of 
California, Seattle. 
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Whatever you may need 
industrial chemicals 

reach for your phone and 
call our nearest ‘office 








| = GRASSELLI Chem 


Company affords its cust 






ers the exceptional shippi 
facilities of 20 branches 
warehouses — as well as a ni 


As these 


located all over the country 








ber of works. 








there is sure to be one near y 






This convenient proximity mea 






quicker delivery and econon 







of freight rate for you. 









Quality Chemicals 


for manufacturers of 








Aluminum Castings Laundr 
Automobiles Leather 
Batteries Linoleum 
Boiler Compounds Lumber 
Brass Oil Refine 
Breweries Paint and \ 






Brick & Clay Products Paper 



















Concrete Highways Pharmaceut 
Cleansing Compounds Photo Engrav 
Fibre Containers Pottery 
Disinfectants Rubber Go 
Electrical Devices Soap 
Whatever your requirements, Fertilizers Spray Prod 
ust write, wire or phone Foundries Duger 
eur acarest office Filtration Plants Textiles 
ass Tin Pla 
Glue Wood Prese 
lron and Steel nd ott 


THE GRASSELLI CHEMICAL CO., Inc 
FOUNDED 1839 CLEVELAND, OHIO 
Subsidiary of E. 1. DuPont de Nemours & Co., In 
New York and Export Office: 350 Fifth Avenue 
BRANCHES AND WAREHOUSES: 

Albany » Birmingham » Boston +» Charlotte » Chicago » at 


Detroit + Milwaukee » NewHaven » \NewOrleans » Philadelph 
Pittsburgh » St. Louis » St. Paul 


San Francisco, 584 Mission Street > Los Angeles, 2260 East isth Stree 


Represented in Canada by CANADIAN INDUSTRIES, LTD 
Acids and General Chemicals Division—Montreal and Toronto 


(;RASSELLI (J RADE 





Send for booklet 
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DELIVERING 


“PyLEASE have your secretary 

type that order right away. 
will you, Mr. Smith, so that I ean 
shoot it right in to the factory my- 
self. I’ll be glad to wait.’’ 

There seems to be no good reason 
for disrupting the orderly proced- 
ure of the whole office by acceding 
to this request. You reassure the 
salesman that the order will be 
mailed in due course to his firm, 
but he is insistent. 

‘*Here’s the low-down, Mr. 
Smith. I’m not afraid that you’ll 
switch the order on me, but it 
means quite a lot to me personally 
to clip that order to my daily re- 
port. You know how everybody is 
putting on the pressure for results 
these days, and the order itself 
seems to be the only thing that 
registers. And confidentially, Mr. 
Smith, sometimes these mail orders 
get lost in the shuffle, so far as we 
salesmen are concerned, unless we 
happen to know about them and 
follow through. Oh, I could get 
credit for it all right, but sometimes 
there’s a bit of an argument before 
it gets straightened out and of 
course I’d like to avoid that if pos- 
sible.’’ 

There is no question as to the 
buyer’s inclination, if he feels that 
the request is made in good faith; 
he would like to do what he ean to 
assure his salesman friend of 
proper credit. Yet the request is 
not altogether a simple one. He is 
asked to put himself and his organ- 
ization to considerable immediate 
inconvenience in order to avert a 
possible personal inconvenience for 
the salesman at some later date. 
He is asked to readjust his whole 
departmental procedure to compen- 
sate for an alleged shortcoming in 
the sales accounting practice of his 
supplier. 

What to do? 


‘*This so-ealled problem, in itself, 
is probably not important enough 
to be dignified by setting up a for- 
mal policy,’’ says a New England 
purchasing executive. 
it is one of those nuisance propo- 
sitions that is put up to all of us 
more or less frequently and ealls 
for some consistent decision or re- 
ply. A seller’s technique in such 
a case would merely be to announce 
that it is against his code to grant 
the special request, and that’s that. 
Similarly I should say that the 
buyer would do well to set up a 
personal code behind which he ean 
hide without arguing the point. 

‘Seriously, though, this is a 
practice which is as obsolete as the 
old order pad on which the sales 
man used to write up his own or- 
ders for us to sign or initial. When 
purchasing developed to the point 
of requiring the use of our own 
forms, consecutively numbered and 
with copies properly routed to the 
various departments for complete 
accounting control, it seems to me 
that such transactions were re- 
moved from any personal or indi- 
vidual considerations on either side 
and definitely assumed the status 
of agreement between the two com 
panies. I beliéve that this same re- 
lationship should be observed in the 
handling of the order. 

‘*The business stationery of my 
eoneern, and that of many of my 
suppliers, carries the notation, ‘ Ad- 
dress all communications to the 
Company.’ I take it that these in 
structions mean what they say. 


‘* However, 


‘*There are several good reasons 
why the actual purchase decision 
and the signature on a company 
order should not be made in the 
personal presence of the sales rep- 
resentation. Judgment is clearer, 
comparisons more complete and im- 
partial, when the buyer is free 
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the PURCHASE 


ORDER 


from such personal influence, even 
when the sales representative is not 
of the so-called high-pressure typ: 

‘*There is the further considera 
tion that this request or demand, 
while it tends to place the buyer 
under an immediate obligation, in 
most eases offers no definite assur 
ance in return. The order is still 
subject to acceptance at the fac. 
tory, and not by the representative 

‘*Of course, neither of these rea 
sons apply when the signing of th 
order is the last step in a continu 
ing negotiation, or when the de 
cision has practically been made 
and the representative is ealled in 
at the finish to adjust the final de 
tails. 

‘*My final reason for opposing 
the practice in question is that the 
purchase agreement is essentially a 
confidential business document and 
I would prefer to have it go direct 
to the management of the vendor 
company. There have been cases 
where a signed order has been mis- 
used in the solicitation of business 
from other concerns, placing me 
somewhat in the position of fur 
nishing a testimonial for the prod 
uct when the order may have been 
only in the nature of a trial. This 
is not a general accusation, but it 
adds strength to the contention that 
the documents of a private business 
transaction should, so far as pos- 
sible, pass directly between the 
principals. 

‘‘T am willing to do anything 
reasonable to protect the personal 
interests of the salesman—by not- 
ing his name on the face of the 
order, sending him a memorandum, 
or any other means of recording 
his part in the sale. But I am not 
inelined to vary my rule of mailing 
purchase orders direct to his com 
pany in the course of regular de 
partmental procedure.’’ 


-f THE EXecUTIVE PURCHASER welcomes communications from its readers =| 
“L menting on this problem and presenting other viewpoints as to its solution. 
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SILVERWA 


(OF COURSE) 


CHES 


he 


WRIST WAT 


bp SPORTING GOODS 






CHES 


Of Course, May & Malone Has It! 


Turn to your “Red Book’ no matter what yor 
have in mind—the chances are 100 to 1 you’!! fin 
exactly what you want at the price you wish t 
pay. With 22,000 items listed, it’s a task to nam 
anything that we have overlooked. 

Remember, your Purchasing Department is en 
titled to Dealers’ Prices on every one of the 22,() 
articles which are listed in the ‘‘Red Book.” |! 
you don’t see it listed, ask for it— we probab! 
have it in our enormous stock. 

Your **Red Book”’ saves you money only whe: 
you use it. Take five minutes now to thum! 
through the pages and mail your order today. 


MAY & MALONE, ice. 
WHOLESALE DEALERS 
Formerly 37 South Wabash Ave., Chicago, III. 


Now located Temple Bar Bldg., Cincinnati, Ohio 






There may be a few Purchasing Agents who haven’t yet receivé 


their “‘Red Books.”’ If you are one, fill in the attached coupon 
we'll send a book immediately. No obligations, of course, 


May & Malone, Inc., Date 
Temple Bar Bldg., Cincinnati, O. 


Without obligation to us, send a copy of your 1935 “‘Red Book 
your Sporting Goods Catalog for our Purchasing Department. 
Without obligation to us, send your information about sales co 


Name of Firm 





Address ___ 








Name of Purchasing Agent 





Name of Sales Manager 
PA-5-35 





DOES YOUR FIRM HAVE SALES CONTESTS ? 

If so, we have some very interesting information for your Sales M 
ger. Fillin his name on the coupon, and we'll send it to him. N 
gation of course. 
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A good watch costs money. 
Good Springs and accurate, 
precision workmanship are 
prime requisites in watch- 
making. 


We do not manufacture watch 
springs, but we do make 
Springs for most commercial 
purposes. 


Made to your specifications 
or blueprints, from 


@ CARBON STEEL WIRES 
MUSIC WIRE 
TEMPERED 
HARD DRAWN 
BASIC 
SPECIAL VALVE 


@ NON-FERROUS WIRES 
BRASS 
PHOSPHOR BRONZE 
EVERDUR 


MONEL 
BERRYLLIUM 


@ ALLOY WIRES 
CHROME VANADIUM 
STAINLESS 
SILICO MANGANESE 
MOLYBDENUM 
SPECIAL ALLOYS 





MARK 


ry 
Prine? 


LEE SPRING C0. 


INCORPORATED 


BROOKLYN, NEWYORK 





Visit us at Booth No. 117, May 20-23,1935 
INFORM-A-SHOW Waldorf - Astoria 
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THE PROTECTIVE VALUE OF 
CHROMIUM PLATE 


pre U.S. Bureau of Standards 
recently completed an exhaus 
tive study and test of the protec 
tive value of nickel and chromium 
plating of steel, and the results 
have an important bearing on com 
mercial practice. 

Plated metals are subjected to 
three types of atmospheric eXPOs- 
ure, according to this report: In- 
doors, where the temperature and 
humidity are fairly constant; con 
tinuous outdoor exposure without 
cleaning, such as on pole-line hard- 
ware; and intermittent outdoor ex- 
posure with occasional cleaning 
operations, such as the bright plat- 
ing on automobiles. The conditions 
of test were such as to reproduce 
the actual service conditions of the 
second type; and although no ex- 
act relations can be set up between 
the results of this test and the life 
of a plated object, still ‘‘it is prob- 
ably fair to assume that any plated 
coatings that will furnish protee- 
tion for a year or more outdoors in 
a non-corrosive atmosphere, such as 
at State College and Washington, 
will last almost indefinitely under 
normal household or office condi- 
tions.’ 

More than 3,000 specimens were 
exposed to wind and rain in six dif 
ferent locations, ranging from the 
tropical marine atmosphere at Key 
West, Fla., to the severe smoke and 
gas conditions of industrial Pitts- 
burgh. Plain cold-rolled strip steel 
was used as the base in all cases, 
and was plated carefully at the 
Bureau of Standards. The speei- 
mens were 4x6x1/5 inches in size, 
and were placed on roots of build- 
ings in the various cities where ex- 


posure tests were made. During 


their two vears ot exposure, they 


were inspected periodically for rust 
or any imperfections on the sur 
race. 

Among the significant eonelu- 
sions drawn are the following: 


The use of a normal thickness 


of chromium plate (0.00002-ineh 
over a nickel coating actually r 
duced the protective value of the 
nickel plate by 10 per cent in at 
mosphere containing much indus. 
trial gas or in salt air. However, 
in rural and suburban atmospheres 
the additional layer of chromium 
appeared to increase the efficiency 
of the nickel plating by about 10 
per cent. 

The most important factor in 
protecting steel from atmospheric 
rust and corrosion is the total 
thickness of the nickel layer, re 
gardless of whether or not chro- 
mium is also applied. 

A layer of 0.002-ineh of nicke! 
will give steel substantial protec- 
tion from atmospherie corrosion, 
and thinner coatings of nickel give 
good results in rural and suburban 
neighborhoods. 

Chromium applied directly to 
steel does not give adequate pro- 
tection, and the specimens having 
only a chromium plate could not 
even be considered for outdoor 
service. 

Copper layers are sometimes 
used industrially between two thin 
lavers of nickel, and this condition 
was reproduced by the investiga 
tors. They found that in very thin 
coatings, the copper is practically 
always harmful, and that some- 
times it decreases the protection 
given by the nickel even in thicker 
lavers. However, it is interesting 
to note that the use of a top layer 
of chromium over those of copper 
and nickel counteracts the harmful 
effect of copper where the compos- 
ite deposits are relatively thick. 


k oO 
PROMOTED 


(i. W. Howarp AHL has _ been 
appointed general _ purchasing 
agent of the Columbia Ribbon and 
Carbon Manufacturing Company, 
Ine., Glen Cove, New York, suc 
ceeding E. F. Currier, resigned 
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BUSINESS BOOK 
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THE NEED FOR CONSTITUTIONAL 
REFORM 
curity. 
Professor of Government, Harvard Uni- 
versity. Published by Whittlesey House, 
New York. 286 pp. 


A Program for National Se- 
By William Yandell Elliott, 


Price $2.50. 





Does our governmental machinery need a 


thorough program of modernization and 


overhauling to do an efficient job in this 


and 


modern social 


HETHER we like it or not, 

the government is in business 
to stay. It is not a matter of choice, 
but of necessity. The various as- 
pects of our individual and national 
life are so inextricably inter- 
mingled that one ean no longer 
isolate a problem and declare that 
‘‘This is an economic question.”’ 
Or a political question, or a social 
question. For it probably involves 
all three considerations. 


COMPLICATIONS 


Our last two national elections 
were predicated on economics 
rather than polities, and certainly 
our economic status for the past 
two years has been regulated by 
political or governmental policy. 
The ideals of democracy, socialism 
and communism, seeking equality 
of opportunity, of voice in govern- 
ment, and of economic position, are 
all involved in our national prob- 
lem and program. The demand for 
‘‘social seeurity’’ is primarily an 
economie concern, but is a respon- 
sibility of government. The con- 
dition which we have characterized 
as ‘‘emergency’’ is no temporary 
affair as that word would imply; 
it is a symptom of a continuing 
development that has changed, and 
must change, our whole approach 
to all these matters. 

That being the case, it would 
seem to be the sensible attitude to 
do the job as intelligently and ef- 


economic 


‘ 


order ? 


One of the 
chief retarding influences in our 


ficiently as possible. 


been 
First, 
uncertainty as to what sort of legis- 
lation or 


efforts toward recovery has 


the element of uncertainty. 


executive ruling will 
emerge from Washington, the re- 
sult of expediency or compromise, 
and then uncertainty as to what 
decision may be handed down, at 
a much later date, by the Supreme 
Court. The weeks of tension pend- 
ing the Gold Clause decision, while 
business and government alike were 
dangling nervously upon the word 
and opinion of this tribunal, are 
fresh and vivid in memory. The 
narrow margin of a 5-4 decision, 
and the invitation to reopen the 
vase in the event that the purchas- 
ing value of the dollar should ma- 
terially change, still leave much to 
be desired in the way of complete 
confidence. It is still an open ques- 
tion as to how much of N.I.R.A. 
will receive ultimate judicial sane- 
tion. The policy of issuing no ad- 
visory opinions, but only meting 
out judicial review on actual cases 
after the law is in operation, does 
not help to clarify this situation. 


CHANGED CONDITIONS 


The standard against which poli- 
cies and legislation are measured is 
a document written a century and 
a half ago, to cope with physical, 
political and economic conditions 
which are hopelessly out of date 





today. It governed a comparative 
handful of people thinly seattered 
along the Atlantie seaboard, organ- 
ized in state units that have since 
lost much of their distinetive sig- 
nificanee from any but a traditional 
or historie viewpoint. The primary 
occupation was agricultural; the 
pace of life was slower; distances, 
relatively short in mileage on pres- 
ent day long in 


eoneepts, were 


terms of travel and ecommunica- 
tion; there was little concentration 
of population in large cities, little 


mechanization of labor. 


LEGISLATIVE IMPOTENCE 


That document has been kept 
partially up to date by the process 
of amendment, and more so by the 
process of flexible interpretation in 
the light of new problems and new 
Both of 


publie opinion, but with an inevi- 


conditions. these follow 


table time lag. The personnel of 
the Court changes slowly—its tem- 
per more slowly still. 

If New Deal legislation and poli- 
cies have failed to attain their com- 
plete objectives, it is fair to ask 
whether at least a portion of this 
failure is not due to the tremendous 
antiquated machinery 
through which they must be real- 
ized. 


inertia of 


At a time demanding aggres- 
sive leadership, the executive must 
work through a system devised on 
the principle of checks and _bal- 
anees. In a program dependent 


upon whole-hearted cooperation, 
the uncertainty of final decisions 
invites a prudent reluctance to re- 
linquish traditional privileges by 
immediate compliance. In matters 
of demonstrated public opinion, 
there is the hurdle of a most un- 


representative Senate. The distinc- 
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tion between vested interest and 
publie interest is not judicially 
clear. Patronage remains the one 
powerful weapon of party control. 

Under these circumstances there 
ean be no real New Deal, only 
sleight-of-hand tricks with the same 
old deck. Contrast it with the 
British Empire, which also has ju- 
dicial review of federal questions 
and jurisdiction. But under their 
scheme some branch of government 
—Empire, Dominion, or Province 
—is empowered to take any action, 
whereas under our constitutional 
limitations there are instances 
where no government can take cer- 
tain actions without amendment to 
the Constitution. 


ALTERNATIVES 


Two courses now seem open. To 
continue the process of successive 
piecemeal amendments as certain 
of the old constitutional provisions 
prove inadequate or unsuited to 
the problems of the new world in 
which we live. Or to call a new 
Constitutional Convention and 
start afresh, which does not in any 
sense cast reflection upon the fore- 
sight or principles of the original 
framers, and need not threaten the 
great basie body of law upon which 
our national institutions are reared. 
There is much evidence to indicate 
substantial popular accord on some 
of the needed revisions, and the 
trend of Supreme Court decisions 
over the past quarter century indi- 
cates that these revisions could be 
incorporated with a minimum of 
disturbance to our present thought. 
RECONSTRUCTION 

The chief issue seems to be 
whether the current slogan of ‘‘ Re- 
construction before Reform!’’ is 
sound and practicable. Logically 
it seems that there ean be no re- 
construction without reform; the 
opportunity, the temptation, the 
natural tendeney to slip back into 
old channels and methods would be 
too strong. There must be reform 
to provide a basis for the new, re- 
constructed order, and to provide 
a means of adjusting that base 
without the delays inherent in the 


present scheme. The needed re- 
form goes deeper than mere legis- 
lation; it involves the whole phi- 
losophy of government. 

Thus Professor Elliott leads up 
to his suggestions for a governmen- 
tal plan that would derive its au- 
thority from the voice of the 
people, would recognize the trend 
toward federal centralization of ad- 
ministrative functions to a degree 
heretofore unheard of, and would 
permit positive leadership by ae- 
cepting the priority of the execu- 
tive over the legislative and ju- 
dicial phases as exemplified in the 
Roosevelt administration. 


REORGANIZATION 


Basically it 
zation on 


involves an organi- 
rather than 
establishing political 


regional 





State lines 
units that have a natural economic 
and cultural unity as well. This is 
an idea that has frequently been 
advanced in recent years. 
proposed in President Hoover’s 
study of Social Trends. It is 
roughly exemplified in the Federal 
Reserve districts. It would pro- 
vide natural areas for social and 
economic experiment, if this should 
be desirable, 


It was 


and for social and 
economie regulation as and when 
satisfactory policies are developed. 
It would obviate the necessity of 
forty-eight elaborate state organi- 
zations in which sparsely settled 
Nevada, for example, duplicates the 
governmental populous 
New York, or Pennsylvania. It 
would permit representation in the 
national legislature on broad lines 
of regional requirements and 
thought, rather than on loeal politi- 
cal issues. 

The Chief Executive would be 
elected by a clear majority vote 
(There are two or three suggested 
ways in which this could be aecom- 
plished) and would thus presum- 
ably represent the ruling public 
opinion. His leadership in the 
legislature would be by virtue of 
this majority support rather than 
by patronage. He would have veto 
power on specific items in a bill, 
and would not have to aceept or 
Continued on page 51 
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SIMONDS 





METAL SAW TOOTH 


FILES 








EVERY RED TANG 
FILE IS PROVED BE- 
FORE PACKING, A 
GUARANTEE THAT 
EVERY RED TANG 
WILL CUT WITH- 
OUT SCRAPING 
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SIMONDS 


SAW AND STEEL CO. 
FITCHBURG, MASS. 
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THE 


“QUOTATION MARKS” 


4i . . 
E seem to be thinking more 


of the right to strike than 
of the right to work. The accent 
is more upon rights than upon obli- 
gations and responsibilities. We 
seem to be thinking more of the 
right of 
upon employers than of working 


forcing some employes 


toward a condition where em- 


ployers are anxious to employ, and 
both groups would be free from 
coercion. ”’ 
—Donald Comer, 
President, Avondale Mills. 
HE forward movement is 


plainly gathering impetus, and 


as it advances it should sweep away 








vr Tanks 
Steel Pickling Tanks 
Acid Wash Trays 


DURABILITY Greater resistance to abra- 
sion. Crushing strength 8,000 to 10,000 Ibs. 
per sq. in. Transverse strength 1,200 to 
1,300 lbs. per sq. in. 


ACID RESISTANCE Resists diluted acids 
such as sulphuric, hydrochloric, nitric, 
etc., but is not adapted to hydrofluoric and 
phosphoric acid at high temperatures. 


COMPLETE TANK CONSTRUCTION 
An outer shell of 8 in. stone beams sawed 
six sides and assembled by means of steel 


mar OP 


> 


oe Swen ee SR 


rods, set in sulphur inserted through holes 


Outer shell Details— 
corners tie in by alter- 
nate courses of stone. 


ADVANTAGES More 
durable construction, 
greatly reduced num- 
ber of joints, resistance 
of wear and abuse, ease 
of making repairs, and re- 
placement of lining at 
the minimum of time and 
cost. 


cally replaced. 


Write for Bulletin No. 19 
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1Pc.2%@ \ Lining Stona\ | 


in ends of blocks and sealed with acid re- 
sisting cement,renders the tanks leakproof. 


LININGS OF TANK Are slabs sawed 
accurately to size usually 3 in. thick to any 
required length and width,which are easily 
handled up to 3 by 4ft. The wearing sur- 
faces of the tanks are easily and economi- 


Let us figure your next Acid Tank, Steel 
Pickling Tank or Acid Wash Trays 


™ Shaded stone to be treated < 
\ 


rts 4" F = ry Cement en all sides 


“x2” wood strips 24 ¢.tec 
poe in the cement. 


Tank Lined note 

reduced number of 

joints and simplicity 
of construction. 


PRICE The price of stone 
tanks compares very fa- 
vorably with those made 
from other materials be- 
cause of the longer service 
that a stone tank gives 
compared to one con- 
structed of other material. 


S44 Wide ————- — 


<3 Allegheny Metal anchors 





3-1/0" 5-14" 











24 Wearing Stone 1 Pcle-6%e x52" 











4 Pcs. 3° xn 4-0" 1 4-9" 


fpémulsified Asphalt Painty> 





9 Pcs. I x 3'-2° x 2-8 





aera tr z= Small pieces 


Portland Cement Mortar 





Drawing of a typical Small Tank Installation of Buckeye Silica Stone 


-%e CLEVELAND QUARRIES c. 


BUILDERS EXCHANGE BUILDING 





CLEVELAND OHIO 





EXECUTIVE PuRCHASER — May 19.)5 


all unsound policies which our 
great prosperity in the past has « 
gendered and many quack notions 
which have been born of our aid- 
versity.’ 
—Myron C. Taylor, 
Board Chairman, U. S. Stee] 


Corporation. 


NYONE who thinks farmers 
are going to stand idly by 
while their adjustment act is be 
ing emasculated by greedy and un- 
patriotic groups, which ply thei 
trade between producers and con- 
sumers, is going to be badly 
fooled.’’ 
— Edward A. O'N¢« al, 
President, American Farm 
Bureau Federation. 


XPORTS 
lated by curreney deprecia 
tion are likely to be artificiall, 


artificially stimu- 


checked in the importing countries 
by anti-dumping laws, quotas and 
tariffs raised to compensate for our 
currency depreciation. It remains 

be seen, therefore, to what ex 
tent, in this strongly nationalistic 
foreign coun- 
tries will permit United States ex 
ports, artificially cheapened by this 


tariff-ridden world, 


depreciated currency mechanism, 
to compete with their own home 
industries. ”’ 
Prof. Edwin W. Kemmerer, 
Princeton University. 


U NTIL_ governments give 
greater weight in their for- 
eign trade policies and commercial 
agreements to the thought of im- 
proving world trade instead oi 
merely balancing exports with im 
ports of another country, it is dif 
ficult to visualize a very substantial 
revival of international trade, at 
least in the scope and on the seal: 
of pre-depression years.’ 
—Henry Chalmers, Chief, 
Division of Foreign Tariffs 
U. S. Department of Commere: 
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Esleeck THIN PAPERS 


7 REDUCE TYPING, POSTAGE AND FILING COSTS. 











HE light, yet strong and durable character- 
F istics found in Esleeck thin papers have prov- 
en advantageous to those who seek economy 
in typing, postage and filing requirements. The 
's * cost of branch office, foreign and air mail cor- 


’ — | THREE respondence can be reduced to a minimum by 
| POPULAR LEADERS utilizing Esleeck quality thin papers. Their thin- 


ir & ness and strength permits the making of many 


- — | FIDELITY ONION SKIN clear carbon copies. Their lightness guarantees 


i 100% RAG the maximum in postage saving and the mini- 
EMCO ONION SKIN mum of filing space. 
m 100% RAG 





SUPERIOR MANIFOLD 
25% RAG 


SAMPLE FOLDERS SENT ON REQUEST 


ESLEECK MANUFACTURING COMPANY 
TURNERS FALLS, MASSACHUSETTS 














E machinery and methods of THE MOST ECONOMICAL 
distribution are a response to PURCHASE QUANTITY 


the demands of consumers, for to 
day the dictation of the consumer Continued from page 18 


“HE dropping of the NRA " 

would simply indicate that an 
unprineipled, vociferous minority 
is stronger than the great majority 
" 4 of legitimate business men. It will 
mean that the short-sighted element 


S. 
Tet ESET ERR reean reinete 


is the compelling guide for pro- 


ducer and marketer alike.’’ chase is the smallest quantity 


‘a > in every industry will be able to —Richard R. Deupree, require, unless there ae 
‘ ‘ carry down their whole industry to President, Procter & Gamble S'rong reasons for increasing 
a ; its own degraded level.’’ Company. order. I do not think that 
: —Samuel L. Antonow, danger of obsolescence is giv 
S President, American Drug- “ry E-ESTABLISHMENT of the enough importance in the majo 
\ iS gists’ Syndicate. nation’s credit structure is of cases. But opportunities 
- : essential if we are to have prosper- lower prices must always be ¢ 
: “PUSINESS conditions are defi- ity and re-employment. We must eareful and thorough attentio 
ve 3 nitely improved. I am con- also realize that profit is the sole and if the reasons are such as 
r- | vinced that the depression is over _ basis of eredit.’’ make a larger order distinctly 
al although the country does not know —Morris S. Tremaine, visable, the order should b 
a it.”” Comptroller, State of New York. creased. 


—James A. Moffett, 
oi Federal Housing Administrator. 


Opportunities for saving 
small order usually offer a 
pereentage of possible gain thai 


4i . ° 
HERE is nothing more reas- 
suring to the earnings and 


} ul . . ° ° » e rm . 
al HE future of the coal indus- savings of a nation than knowledge larger orders. The sum of t 
at try involves some form of that the words and figures upon a many small orders is freque 


le capacity control. Price control can- 
not solve the problem of surplus 
produetion. ”’ 

Es, —W. A. Marshall, 

W. A. Marshall & Co. 


bill or a coin mean exactly what large, and therefore they offe 


they say.’’ excellent opportunity for the 
—Artell J. Byles, 
President, American 


Petroleum Institute. 


chasing agent to save money f 
company by the proper exercis 
good judgment. 
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- May 1935 


CONVENTION PROGRAM 


Continued from page 28 


WEDNESDAY, MAY 22 
LUNCHEON MEETING 


12:30 National Committee on Iron and Steel 

Presiding—W. W. MacMILuen, Chairman of the 
Committee, and Director of Purchases, National 
Malleable and Steel Castings Company, Cleve- 
land, Ohio. 

Address: The Steel Situation. 

Address: Old and New Alloys—Wituiam J. 
Priestty, Electro Metallurgical 
New York, N. Y. 

The Color Code for Marking Steel in Bars—Re- 
port prepared by ARNnoLp J. CopELAND, Indus- 
trial Brownhoist Corporation, Bay City, Mich., 


Corporation, 


presented by the Chairman. 


AFTERNOON MEETINGS 


1:30 Paper Shipping Container Buyers’ Group 
Presiding—JaMes M. Berry, Chairman of the 
Purehasing Agent, The Drackett 
Company, Cincinnati, Ohio. 
Opening Remarks and Review of the Year’s Ac- 
tivities by James M. Berry, Chairman. 
Address: 


Group, and 


Corrugated Fibre Container Failures, 
A. P. Kivurn, As- 
sistant Chief Engineer, Freight Container Bu- 


Their Causes and Remedies 





reau, Association of. American Railroads, New 
York, N. Y. 

Discussion: Questions from the floor on Mr. Kiv- 
lin’s Address, to be answered by the speaker. 
Forum and Clinic: Diseussion of Experiences and 

Difficulties Eneountered by Members; Criticism 
and Suggestions on Specific 
mitted by Members—A. P. 

eal Consultant. 


Containers Sub- 
Kivuin, as Teehni- 


Business Session: Diseussion of Plans for Future 
Activities of the Group and Election of Officers. 
Adjournment. 


2:00 Governmental Group and Committee 

Presiding—Jos. W. NicHouson, Chairman of the 
Group, and Purchasing Agent, City of Milwau- 
kee, Wis. 

Address: Municipal Under 
RussELL Forses, Commissioner of 
City of New York, N. Y. 

Diseussion—Standards 





Codes—Dr. 
Purchase, 


Buying 


of Ethieal Practice Gov- 
erning the Use of Political Offices in Commer- 
cial Transactions. 
Led by J. F. Mispiey, California State Purehas- 
ing Agent, Sacramento, Cal. 
Round table discussion. 
Election of officers. 


2:00 National Committee on Uniform Markings on 
Valves and Fittings 


H. Weaver, Chairman of the Com- 
mittee, and Assistant Purchasing Agent, Union 
Oil Company of California, Seattle, Wash. 

Discussion — The 


Presiding—k. 


Standardization 
Society’s Proposed System for Marking Valves 
and Fittings. 

1. The System. 

s) 


Manufacturers 


Result of Survey Among Purchasing Agents. 


» 


3. Recommended Revision. 


ANNUAL BANQUET 


Presiding Officer DonaLp G. CLARK 
Providence 
GEORGE M. TISDALE 
New York 


Rev. J. J. Corey 


General Convention Chairman 
Invoeation 


Frank L. KuLow 

Cleveland a 

Ernest H. Hawkins 
Wilmington 


In Memoriam 
Shipman Medal Award 


Address: ‘‘ Whither Are We Heading’’ 


Dr. Nem, CAROTHERS 
Lehigh Universit) 


Presentation of Awards 


THURSDAY, MAY 23 
MORNING SESSION 





Subject: A Loeal Association in Action. ; 
Presiding—WautrER N. KirRKMAN, Vice President, } 
N.A.P.A.; Maryland State Purchasing Agent, Bal- u 
timore, Md. z 
Weleome to New Members—(To be presented DY f 
Officers of Detroit Association. ) ‘ 
Review of Local Activities and plans. : 
Commodity Reports—W. E. CamMpBELL, Chairman, , 
N.A.P.A. Business Survey Committee, Dayton, 0. 
Diseussion, led by H. N. McGiuu, President, Me- i 

Gill Commodity Service, Ine., Auburndale, 4 

Mass. : 
Report of National Director. ; 


Business Trends—Dr. L. H. Haney, Professor of 
Economies, New York University, and Economic 
Consultant N.A.P.A., New York, N. Y. 
Discussion, led by Freep J. HEASs.Ip, 

Fairbanks, Morse & Com 


Assistant 
Purehasing Agent, 

pany, Chicago, II. 
Reciprocity—Howarp T. Lewis, Professor of Mar 
keting, Graduate School of Business Administra 


tion, Harvard University, Boston, Mass. 


Discussion, led by Sruarr F. Hernrirz, Editor, 
The Executive Purchaser, New York, N. Y. 
Introduction of new National Officers. 
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CONSTITUTIONAL REFORM 


Continued from page 47 


reject the measure in its entirety 
with all sorts of qualifying riders. 

The budget would originate with 
the Exeeutive and could be raised 
only by a two-thirds vote of the 
legislature. 

In the event of a policy deadlock 
between executive and legislative 
divisions, the President would have 
the right, onee during his term, to 
dissolve the legislature and eall for 
a new election on the issue. But 
thereafter he would have no fur- 
ther right to dissolve, or even to 
veto their acts. 

The Vice President, or Assistant 
President, would be appointed by 
the President, thus eliminating the 
curious compromise selection now 
prevailing, and he would be an aec- 
tive administrator under his chief. 
Further, he would succeed to the 
office in any contingency other than 
the President’s resignation, so af- 
fording continuity of the adminis- 
trative program. The present sys- 
tem of Advisory Councils would be 
continued and expanded. 

The Senate, if retained at all, 
would be a more representative 
body, (as, for example, eight Sen- 
ators from each region) supple- 
mented by a substantial group of 
presidential appointees. 

The judiciary would be greatly 
changed, and would cease to be a 
body of censorship or _ review. 
There would be one code of busi- 
ness law. All courts of appeal 
would be federal. The Supreme 
Court would appoint the Attorney 
General, and would be charged 
with the formulation and presen- 
tation of a biennial program of 
legal and judicial reform. 

What would business think of 
such a plan? Except in the case 
of those whose personal interests 
run counter to the public weal, and 
those who exert inordinate influ- 
ence through present minority 
bloes, it offers many desirable fea- 
tures, particularly in the direction 
of econfidenee and clear vision of 
what lies ahead. Executives will 
appreciate its efficiency, its scope 


for active leadership, its freedom | 
from delay and red tape, and | 
withal, its salutary dependence 
upon the popular will. 

Imagine what would have been 
the fate of N.I.R.A. 
regime. 


under such a 
Opinion will be divided 





on that subject, of course, but cer- 
tainly we should not still be wait- 


ing, after two years of effort and 
worry, for a judicial ruling on the 
validity of the whole affair to see 





whether that effort had been largely 


in vain. We should not have mu- 





tually contradictory opinions from 
State enabling 
Acts of dubious worth. And we 


lower courts, and 


should have known long before this, | 
how to trim our course to be in | 
accord with the stated policy of | 
the nation. 

A disgruntled opponent of the 
Administration remarked the other 
day, ‘‘ Roosevelt said he didn’t ex- 
pect to make a hit every time, but 
he ought to know enough to sit 
Per- 


haps he hasn’t struck out, brother, 


down after he’s struck out.’’ 


but until the rules are changed he 


ean continue indefinitely hitting 
them just a little foul. Let’s hope 
he straightens one out for a clean, 
unmistakable hit. Professor El- 
liott believes that, with the right 
ground rules, he could do it. 


x * 
SMOKE IN YOUR EYES 


Continued from page 11 





which runs the cost of your experi- 
And to take 
another example, I have no ambi- 


ment up pretty high. 


tion to save a few dollars in ship- 
ping containers at the risk of dam- 
age to the product. That’s one 
place where buying the best is good 
insurance. ’’ 

The smart buyer is alert to every 
legitimate advantage and opportu- 
nity of securing the right material 
in the right quantity at the right 
price. 
haze of a bright idea to becloud 
his judgment or divert his atten- 


tion from fundamental objectives. | 


purchasing, as in all 
other fields, is nine-tenths perspira- 


Genius in 


tion, and one-tenth inspiration. 


But he doesn’t permit the | 





OMAR BOny 


WATERMARKED 


“The Nation's Business Paper” 
®& 


Compare it! Tear it! Test a! 
AND YOU WILL SPECIFY IT 


LETTERHEADS 
FINANCIAL e OFFICE 
FACTORY FORMS 


Available in whiter- than - snow 
and 14 other practical colors « 
six finishes, plain, ripple, crash, 
wove, laid, and hand made « in 
all standard sizes and weights. 


13 |b. for air mail « envelopes 


ide) match. «“ « « « 


OTHER HOWARD PRODUCTS INCCUDE 
HOWARD LEDGER 
HOWARD POSTING LEDGER 
HOWARD MIMEOGRAPH 
HOWARD WRITING 


nite: FOR THE 
NEW HOWARD PORTFOLIO 


THE HOWARD PAPER CO. 


URBANA, OHIO 
* 

THERE IS A 
HOWARD DISTRIBUTOR 
NEAR YOU 
& 
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-THERMALLOY 


X-RAYED CASTINGS FOR HEAT 


PREVENTS costly 
SHUTDOWNS.. 


By using only THERMALLOY 
X-Ray inspected Cyanide Pots 
. . . avoid premature failures. 








* CORROSION « ABRASION 


CARBURIZING 
BOXES 


RETORTS 


LEAD --- SALT 
& CYANIDE 
POTS 


FURNACE PARTS 


Send us your inquiries 
or write 
for, Bulletin No. 101 


THE ELECTRO ALLOYS Co. 
ELYRIA, OHIO 





EDUCATIONAL BUYERS 
CONVENE 


HE annual convention of the 

Educational Buyers’ Associa- 
tion, national organization of the 
purchasing executives of schools 
and colleges, was held in Chicago 
last month. The featured speaker 
on the convention program was 
Prof. Paul H. Douglas of the Uni- 
versity of formerly a 
member of the NRA Consumers’ 
Advisory Board, who commended 


Chicago, 


the basie aims of the recovery pro- 
gram but condemned many of the 
provisions which have been written 
into the codes, particularly the 
limitation of output and the devices 
for price control. 


kok ok 
N. A. P. A. HISTORY 


Continued from page 15 


governmental buying was actively 
and successfully pressed. The group 
of governmental buyers within the 


Association, and a similar group 
of utility company buyers, brought 
closer contacts and a helpful inter- 
change of methods and experience. 
The eleventh annual convention 
was held at Los Angeles in 1926. 
Kirke H. Taylor, of the Illinois 
Glass Company, Alton, Ill., was 
elected President. The program 
was featured by a symposium on 
scientific purchasing, in which sev- 
eral outstanding purchasing exee- 
utives participated. This was in 
effect the foundation of modern 
buying science, as exemplified 
thereafter in the first 
adequate book on the subject, by 
EK. T. Gushee of the Detroit Edison 
Company and L. F. Boffey. 


shortly 


During the latter few years, As- 
sociation progress had been ham- 
pered by internal friction in the 
organization and a tendeney to 
place local group interests above 
the national viewpoint which had 
been the source of the N. A. P. A.’s 
usefulness and prestige in the long 
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| complish this end. 





L 


Morale wa 
slipping badly, and the hard-\ 


| years of development. 


n 
recognition of the profession and 
| the Association was seriously 
dangered. 
| At the Grand Rapids convention 


of 1927, Lewis A. Jones of the New 
York Power and Light Compan 
Albany, was drafted for the presi- 


oa 
- = 


deney on an avowed platform of 


restoring national consciousness 


' and professional standards. Short- 


ly thereafter he induced George A. 
Renard of the St. Louis Serew & 
Bolt Company to become Secretary 
of the N. A. P. A. 


that no two men ever coveted per- 


It is probable 


sonal preferment less, or worked 
harder for an ideal. Together they 
strove for a return to the funda- 
mental aims of service and profes- 


| sional development which only the 


national organization, through 


strong and unselfish leadership, 
could achieve. 

One year was not enough to ae- 
The dramatic 
Kansas City convention of 1928, 
with the voting delegates power- 
less to aet contrary to their in- 
structions, in which the reactionary 
faction had prevailed, seemed like 
a stunning repudiation of the whole 
But though the 


erusade was temporarily checked, 


basie program. 


it could not be stoppede During 
the administration of Arch M. Bow- 
man of the Humble Oil & Refining 
Company, Houston, and with the 
inspiring leadership of Renard at 
national headquarters and Jones on 
the Executive Committee, men who 
would not recognize a temporar) 
setback in their surge toward a 
higher goal, the N. A. P. A. entered 
into the period of its highest use 
fulness, vigor, progress and attain 
ment. The reeord of the past six 
years is a cumulative story of 
achievement, service and prestige. 

Of outstanding importance in 
this year was the organization 0! 
an Industrial Conference Commit 


tee, which won the support and 
cooperation of leading industrialists 
and the business press in promu! 
gating a set of ‘‘Standards fo! 
Buying and Selling,’’ which struc! 
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a telling blow at the economic waste 
of useless sales and purchasing ex- 
pense and set up high ethical stand- 
ards for all business transactions. 

John R. Whitehead of Fairbanks, 
Morse & Company, Chicago, was 
elected President at Buffalo, in 
1929. The N. A. P. A. Bulletin, 
which had replaced the moribund 
‘‘Purehasor’’ as official organ of 
the Association, became a medium 
of practical and far-sighted serv- 
ice that firmly intrenched the na- 
tional headquarters as the heart and 
soul and brain of the Association 
organization. An outstanding staff 
of consultants in economies, mar- 
kets, finance, and legislation, was 
formed. 

Joseph E. Mills, Commissioner 
of Purchases for the City of De- 
troit, was eleeted President at Chi- 
eago in 1930. In this year the As- 
sociation sponsored the preparation 
of a complete case study of pur- 
problems in cooperation 
with the Graduate School of Busi- 
ness Administration, Harvard Uni- 
versity. 

George M. 


chasing 


Richardson of the 
Southern California Edison Com- 
pany, Los Angeles, was elected 
President at Toronto in 1931. This 
convention was featured by the 
first award of the Shipman medal 
for outstanding service to the pro- 
with L. F. Boffey the 
unanimous and inevitable choice. 
The highlight of the program was 
a presentation of three prize-win- 
ning papers in a contest sponsored 
jointly with the National Assoeia- 
tion of Cost Accountants on the 
topic ‘‘Measuring the Efficiency 
and Proving the Value of the Pur- 
chasing Department.’’ In addition 
to the intrinsie merit of this study, 
it served to bring to national notice 
Donald G. Clark of the Brown & 
Sharpe Manufacturing Company, 
Providence, as a potential leader in 
Association affairs. 

William T. Roach of the East- 
man Kodak Company was elected 
President at Detroit in 1932. The 
program at this convention dealt 
With purehasing as part of a 
planned national industrial and 


fession, 





KIMPAK protects the fine 
finish and delicate woods 
of this beautiful $750 
twenty-five-tube Zenith 
Stratosphere Radio. 


REC. US PAT. OFF. & FOREIGN COUNTRIES 


CREPE WADDING 






Page 


“7 eNITH 


TUBE 


YNRL 


RADIO} 


protecto agaimet Shupping damage 


@ To protect this beautiful, expensive, 
25-tube Stratosphere Radio against dam- 
age in transit, Zenith depends on KIMPAK. 
KIMPAK furnishes this protection at mini- 
mum cost. 

Let KIMPAK solve your shipping prob- 
lems. KIMPAK is soft and resilient, free 
from dirt and foreign substances. It is tough, 


yet so flexible that it can be applied easily 
and quickly. KIMPAK protects finishes f 
marring, guards against shipping damag: 
and breakage. It saves time, labor a 
money in packing. 

Let us send you FREE portfoli 
KIMPAK samples. Write today on 
letterhead to nearest sales office. 


KIMBERLY-CLARK CORPORATION, Neenah, Wis. 


8 South Michigan Avenue, Chicago 


122 East 42nd Street, New York City 


510 West Sixth Street, Los Angels 





COLORS OF CASLON BOND Ff 
Witt SOLVE YOUR. PROBLEM _/- 


wtse) Cr 
ORS oy 





OFFICE FORM FROM > 


ANOTHER | 


ES- IVE NOTICED \ f AND ALSO~\ 
A GENERAL SPEEDING / CASLON BOND 
UP AROUND HERE-/ SAVES US 


mo 


FREE COLOR CHART FOR OFFICE FORMS 


The Caslon Color Chart lists the best colors of paper to use for 45 diferent office 
forms to speed work and avoid confusion. For a free copy, and “The Story 
How Caslon Is Made” ask your printer or send this coupon to The Munisir 
Paper Company, 1058 Wrigley Bidg. North, Chicago, Illinois. 
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Name of your printer. 


(PLEASE ATTACH YOUR BUSINESS LETTERHEAD) 
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HE Seventh Census 
of the United States 


was taken in 1850, and 








the population added up 
to 25,191,876—a 36 per 
cent increase over 1840. 
We weren't able to report that much 
increase—we had just started in busi- 
ness in 1850. But for 85 years since 
that time we have been adding to our 
knowledge of the manufacture of 


BRASS. 


Today we can furnish you with Sheets and Coils, Rods or Wire, in 
all sizes and shapes. ... When you buy BRISTOL BRASS you get 
the benefit of our many years experience in making 
one product. 


SF 2 


THE BRISTOL BRASS CORP. 
BRISTOL, CONN. 








LET US MAIL YOU 
a CURTIS LARGE FLAT MAILER 


See for yourself how well it arrives... . 


Curtis Large Flat Mailers will improve efficiency and decrease 
costs in your mailing department. Let us prove it. Write your 
name and address in the space below. Mail it to the FARTHEST 
Curtis plant. We will send your reply in a Curtis Large Flat 
Mailer. See how well it 


weathers the mails. = = 
Important letters, reports, or 


charts, statistics, file easier IF”. 


when mailed flat. They 
look neater and all related 
papers can be mailed in To 


ONE Envelope instead of 
two or three. 


CURTIS 1000 INC. 


Hartford - St. Paul 
Cleveland 







Clip, fill in your 
name and address and mail 
to the FARTHEST Curtis plant. 
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economie program, antedating by a 
full year the government’s own 
gigantic experiment in the same 
direction. 

Walter N. Kirkman, Purchasing 
Agent for the State of Maryland, 
was elected President at Boston 1 
1933. Professor Lewis’ authorita 
tive textbook on the principles of 
industrial purchasing, sponsored by 
the Association, was issued at this 
time. The day after the convention 
adjourned, President Roosevelt 
signed the National Industrial Re 
eovery Act. Kirkman and Renard 
were in Washington while the first 
eodes were under consideration, and 
several Association members wer 
drafted by governmental agencies 
to assist in the recovery program. 
At one time N. A. P. A. Seeretaries 
Boffey, Heydon, Forbes, Chandler 
and Renard were all associated 
with the Reeovery Administration 
in various capacities, besides Kirk 
man, Tisdale, Gushee and others 
While the Association has studious 
ly refrained from taking any o! 
ficial position on political and con 
troversial aspects of the recover) 
program, it has accepted public 
service as a publie duty and has 
urged the necessity of sound busi 
ness and economic judgment al 
every step of the way. It is per 
haps natural, vet nevertheless a 
real tribute, that the Consumers’ 
Advisory Board of NRA has from 
the very beginning leaned heavily 
on the experience and counsel of 
purchasing men in developing and 
carrying out its policies. 

Donald G. Clark was elected 
President at Cleveland in 1934, and 
has ably guided the Association 
through the manifold problems of 
the recovery period. He has seen 
the extension of his edueationa! 
program through the publication of 
Professor Lewis’ volume of east 
problems. He will preside at th 
twentieth anniversary convention in 
New York this month, as the head 
of an Association second to none in 
professional excellence and prestige, 
embracing fifty-seven active local 
branches, and a membership of 
more than 4000 progressive pur- 


chasing executives. 
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NEW PRODUCTS & IDEAS 


ELECTRO- 
TOUCH 
TIME 
RECORDER 





No. 52 


IMPLICITY, convenience and speed of operation charac BENCH GRINDER 


terize this recently developed time recorder. The em- 


No. 54 


OR light tool and miscellaneous grinding jobs, this 14 


ployee checking in or out does not need to put down his dinner 


pail or bundles and delay a long line of impatient fellow unit, with 6-inch wheels, has been developed 


; ; mee ; : equipped with ball bearings and seals exclude dust a 
employees, as there is no problem of position registration and " e : i; ; i al si to exclud idl 

. se : i : : : Made for direct and alternating current. 
no levers to push. The location of the registering plate im- ’ wnE eursent 
mediately above the card receiver permits the whole operation See coupon below 


to be completed in a single movement of one hand, to which 





the electric mechanism responds instantaneously and accurately. 


PORTABLE 
CLEANER 


The uniform recording action and lack of projecting parts add 
to the utility and life of this equipment. 


See coupon below 


AUTOMATIC 
LIGHT 
CONTROL 











No. 55 





N Illinois manufacturer has developed this inexpens 
portable (40 Ibs.) vacuum cleaning unit wit! 
ments adaptable to the varied requirements of industri: 


_ THE EXECUTIVE PURCHASER 
No. 53 623 E. St. Clair Ave. 


AcromaTic control of illumination to maintain a steady Cleveland, Ohio 

degree of light at predetermined levels best suited for Please send complete data on the New Products 
production or sales efficiency, is made possible through this listed by number below: 
recent adaptation of the photronic cell. It removes the factor 


of human judgment as to when daylight has ceased to be [ es [ ] [ [ | | 
adequate for the desired purpose and also turns off lights 


Which might otherwise burn unnoticed for a considerable period 





after external light sources have increased to a satisfactory PRs 6 Gteubiees aw soni ae ee 
value. Can also be used to control show windows, electric 
signs and other outdoor lighting, with or without time clock ee ee ee ee 
control. 

See coupon at vight PN eekeima dato auled s+ s.0. 
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WHERE 
SERVICE 
MUST BE 
UNFAILING 
THRU OUT 
THE YEARS! etree 


| Pre performance in a pin tumbler lock depends on 


iit eee 
rh, at oe 


good material and minute exactness everywhere — par- 
ticularly in the tumbler springs. 


These tiny springs, the thickness of a match, must be of best 
phosphor bronze wire, sized with utmost accuracy, and carefully 
shaped at the ends. They are the “‘fingers’’ that line up the 
pin tumblers to the “‘open”’ position, and must function every 
time, every day, thruout the life of the lock. 


The reason Peck Springs are preferred by so many manufacturers 
of locks and other precision apparatus is this: they measure up 


to the job. May we send you our spring and screw machine 
parts catalog? 


PECK SPRINGS 


AND SCREW MACHINE PARTS 


THE PECK SPRING CO. - DEPT.P - PLAINVILLE, CONN. 














That 
$4.00 
a Day 


for 


“2. 00 
9. 50. 


You'll find more than good food and comfortable 
lodging at Hotel Auditorium. You'll find that 
$4.00 a day atmosphere for half the money. . . 
you'll find service and solid comfort . .. and a 
spirit of hospitality and friendliness that will send 
you out each morning mentally fit and rarin’ to go! 











Cleveland’s Newest Downtown Hotel 


Hotel Auditorium 


St. Clair Ave. at East Sixth St., Cleveland, Ohio 
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Heavy dirt, metals, filings, turnings, ete., are deposited jp 
12-gallon steel tank, and fine dust is drawn into the dust-proof 
bag. This feature is of particular importance in that it facilj. 
tates the salvage and reclamation of expensive metals. It js 
readily changeable for use as a blowing unit (25,200 ft per 
minute) or as a sprayer for paint, lacquer, insecticide or other 
liquids. 


See coupon page 55 


ORIFICE 
FITTING 





No. 56 


b ivaws orifice fitting for meter set-ups eliminates the exp: 
space, and inconvenience of by-passes. Orifice plates are 
accurately centered and the pts is such as to eliminate all 
set-screws in pressure areas. The threaded elevator lift permits 
the lowering or raising of orifice plates regardless of line pres 


sure and with complete safety to the operator. 


See coupon page 55 


LARGE SCALE 
REPAIR BY 
WELDING 


No. 57 





b ny Thermit welding process was successfully employed 

in repairing the 82-ton cast housing of a 160 inch steel 
plate mill, recently removed from service because of a double 
fracture. One of the cracks extended diagonally through 4 
T-shaped section with members measuring 38x12 and 36x26 
inches. The other ran through an I-shaped section with mem- 
bers 26x8, 2614x8, and 30x15 inches. Four tons of the welding 
material were required. The entire job was completed wit!in 


one week at a fraction of the cost of a new housing. 


See coupon page 55 
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roof ? Rs 
ii. SANDER | | _ 
t is N 
per | 
ther 
No. 58 | yn : 
| Ss 
HIS ingenious mechanical sander is adaptable to practically Ss 
every condition where hand-sanding or finishing is employed, \ \ 
. ¢ ° XE ; 
a : Xy IG Karr 
on metal, wood, composition or lacquer surfaces, in sanding out CQ gggggganniononooOqqwqwiwqgeog > MG 
. ° . . . SS 
under-coats wet or dry, feathering spot jobs, cleaning, polish- ws 
ing, or rubbing out top coats with abrasive papers or com- 
pounds. The unique flexible pad, an exclusive feature, permits 
its use on eurved or plane surfaces, on small or large parts, 
and in narrow spaces. It operates efficiently on 60 pounds of 
air, using approximately 6 cubic feet of air per minute under 
load. Its oscillating action duplicates hand movement and its 
light weight (7 pounds) keeps it readily under control in any 
position. Adjustable water spray for wet sanding. No special 
abrasive paper is required. It is rugged enough for heavy 
duty, yet sensitive enough to do the lightest jobs. 
See coupon page 55 
nse, STREAM 
are 
al LINE | 
mits | 
| PRODUCT 
res 
No. 59 
 apesnneperesti design features many new products of a 
utilitarian nature and proves its worth. In this domestic 
iron it helps to achieve extra large ironing surface (27 sq. in.) 
applicable to inside sleeves and other difficult places, finger-tip 
control, and ease of operation that results in time saving up 
to 30%. 
See coupon page 565 x 
\ 
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it hin A NEW commercial gun has recently been developed, fully | WINDSOR LOCKS CONN 
9 . 


equipped with cup and connection which is designed to 


sto up under hard usage and service. An important feature | [aaa 
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THE Delt COMPANY, INC. 


210 SOUTH STREET, DEPT.EP, BOSTON, MASS 








HAT HAPPENS to the hack saw blades you buy? \ 
Most of them break in two before they have given 
more than 25°% of the work they should do for you. 


suy MARVEL nicH-speep-ence \."'s: 


because MARVEL BLADES are 


Their genuine 18 pe 


Positively unbreakable 


nt tungsten high speed 
ically welded to their non 
C jum steel back or body 

made possible only by the MARVEL patented 
method), must prod ull cutting life in ever 
blade. Insist on getting genuine MARVEL High 
Speed-Edge and KNOW that you are sa 
money. They cost no more than ‘‘ordinary 




















speed blades Available in all power machin 
and in heavy duty hand frame sizes, all non 
breakable Write for further information, 


or ask your mill supply distributor 


ARMSTRONG -BLUM MFG. CO. 
“The Hack Saw People” 
360 N. Francisco Ave., Chicago, I!. 


ingsten 
High 


Stee 




















Wanted! 


Names and addresses of Purchasing Executives who are 
interested in saving hundreds of dollars for their firms each 
year on all types of office machines. Just write in and ask 
us to mail you a copy of our Spring 1935 issue of Reliable’s 
Confidential Wholesale Bargain Bulletin and Buyer’s 
Guide. Its pages are filled with real money-saving oppor- 
tunities on Typewriters, Adding Machines, Calculators, 
Bookkeeping Machines and several other types of equip- 


ment from other sources. 
It’s absolutely FREE. 


Send for it today without fail. 


ADDRESS — DEPT. D 
RELIABLE TYPEWRITER & ADDING MACHINE CORP. 


303 W. Monroe St. e 


CHICAGO, ILL. 
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is the air control screw conveniently placed at the rear of the 
gun, enabling the operator to regulate air volume depending 
upon the kind « 


f liquid used. The new reverse hinging of 
the trigger fits the hand perfectly and gives a combined contro] 


rs mia « 1 2} 
ot iiquid and alr. 


Nee coupon page va 


— UNIFORMLY ACCURATE 












‘OP AND BOTTOM ~ 

SMOOTH REGULAR WALLS — 
WELL DEFINED CORNERS. 

CONCENTRICITY OF 





FREEDOM FROM 
' . MA 


CONTINUOUS UN 
BROKEN FIBERS. 


ONTINUOUS UNCUT 
LATERALLY DEFLECT 
ED CORE FIBERS 


INCREASED STRENGTH 


SOCKET SCREWS & PLUGS 


A SPECIAL patented forging process 1n the production ot 
socketed screws, stripper bolts and pipe plugs maintains 
the fibrous structure of the metal in continuous, uneut and w 
broken grain from end to end, resulting in greatly increased 
strength and durability at the points of greatest strain. The 
design also features reinforced socket walls, accurate in shap¢ 
and smooth surfaced, with well-defined corners, resulting 


equally distributed wrench purchase. 


SCE coupon page 53 








No. 62 


IMPROVED 
SOLDERING IRON 


ESIGNED to withstand heavy duty and rough usage while 

delivering quick and constant working heat is this new 
soldering iron. The patented heat unit is embedded in Cher 
rock and encased in steel, and extends into the removable solid 
copper tip. The steel tube is heavily nickel-plated and the 
black walnut handle remains cool. Available in three ¢a- 
pacities—50, 100, and 150 watt. 


See coupon page 55 
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of 
7 estions and Answers 
about the June 
of 
Ques. Will the June issue of The Executive Ques. Does this represent the entire circu 
| Purchaser carry an account of the Con- lation? 
ention? . . : | 
. vention: Ans. No. The Executive Purchaser is truly 
Ans. It will carry a complete report, with national ” name It eo oolong 
. . "4 “J yates € *¢ 1S 
abstracts of all the leading papers and of buyers — coe “ae - ation 
of discussion—a record of permanent refer- not rage enient to wg Of tne loca epee 
nins ence value to every purchasing executive. of N.A.P.A., Wer ar ae Ry Whe are 
un- not Association members for a variety ot 
ised — ; other reasons. The cireulation list of 
The Ques. Will it deal only with the formal pro- 8697 buyers is roughly double the total 
ane . > icine 2 ‘m-a-S yas Sgyee : 
pe gram, or cover the Inform-a-Show as Association membership. 
- well? 
1] was Ques. What sort of companies do these readers 
: Ans. It will lave a special illustrated Inform- represent? 
i a-Show section, devoted exclusively to the ‘ : 
outstanding exhibits and exhibitors. Ans. Each concern - large enough, and active 
enough, to maintain a centralized pur 
( Will this be the Official R . chasing department. More than 85% 
we ut thas be the Official Report are rated in the upper financial ratings 
Ans. No. The Executive Purchaser is an in- “ Dun & Bradstreet. They are quan 
dependent publication, and has no of- tity buyers of the highest type. 
ficial affiliation with any Association. It 
: " : ‘ Ques. How can I verify these statements? 
shares with the N.A.P.A. a common aim é fy 
oe YS advancement of the purchasing ANS. The Controlled Cireulation Audit, Ine 
function in industry. of New York, inspects the lists and mail 
ing records at regular intervals. A cer 
= sn tified copy of their report is available to 
Ques. Will this issue reach all members of the vit s P 
NAPA? any advertising manager or agency upon 
request. 
= Ans. The cireulation of The Executive Pur 
°. : ; , ? inital i a hae 
chaser includes that portion of the Ques. When do the advertising forms close foi 
° ° ° ; ? 
N.A.P.A. membership located within the the June assue: 
continental limits of the United States. Ans. June 1, 1935. 
hile —_ 
new For Further Information Address 
‘mi- >] Y y 
“ | THE EXECUTIVE PURCHASER 
the 623 East St. Clair Avenue, Cleveland, Ohio 11 West 42nd Street, New York, N. Y. 
ca- 
THE ONLY MAGAZINE OF NATIONAL COVERAGE DEVOTED TO INDUSTRIAL PURCH 
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OZ 
4 CHICAGO'S 


i} NEWEST HOTEL 


ii Offers san 


Wi FREE RADIO LOUD SPEAKER 


NY CIRCULATING = WATER 
In Every Room 
TUB BATH OR SHOWER 
In Every Room 


GARAGE— - With Direct 
Entrance to hote/ 


RATES 
$2.50 


SINGLE 


HARRISON 
HOTEL 
HARRISON STREET 


(JUST OFF MICHIGAN AVENUE) 


Andrew C. Weisburg 


President 
ILLUSTRATED BOOKLET SENT ON REQUEST 


y $2.00 


t lh 
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THE SEAL OF CONFIDENCE 





@ Membership in the Controlled 
Circulation Audit, Inc., whose 
symbol appears on the title page 
of this publication, is a guarantee 
of good faith. 


@ We believe that buyers of ad- 
vertising are good purchasing 
executives. We do not ask them 
to accept unverified claims of cir- 
culation and coverage. Our state- 
ments are supported by an expert 
independent audit as to the quan- 
tity and quality of our reader 
field. 











ADVERTISING 
IN THIS ISSUE OF 
THE EXECUTIVE PURCHASER 


Page Number 


ACME STEEL CO 


ARMSTRONG-BLUM MANUFACTURING CO........ 


FMEA io 838 GS y+ Oc ee ere 


AUTOPOINT CO. 


WALLACE BARNES CO. 


BRISTOL BRASS CORP. 


CLEVELAND QUARRIES CO. 
CURTIS 1000, INC. 
C. H. DEXTER & SONS, INC 


THOMAS A. EDISON, INC 

ELECTRO ALLOYS CO. .... 

ESLEECK MANUFACTURING CO. . 
FELTERS CoO., INC. 

GENERAL ELECTRIC CoO. ... 
GRASSELLI CHEMICAL CO. ................ 
HARRISON HOTEL 

HINDE & DAUCH PAPER CO.............. 
HOWARD PAPER CO. .................. 
HYGRADE SYLVANIA CORP. .... 
JENKINS BROTHERS .......... 

KEE LOX MANUFACTURING CO. .. 
KIMBERLY-CLARK CORP. .. 
Lube Srmeno a. ENC. cc... 


L. & C. MAYERS CO. ....... 


MAY & MALONE 
MESTA MACHINE CO 


DU USING? EPA ee Is cores ek 


NORTON CO. Sas Rin unsenseuhbevcimacaaisusesnastaiaae. a 


PECK SPRING CO. ................ 

Pri topumen Cereals CCR. ee 

RELIABLE TYPEWRITER & ADDING 
MACHINE CORP. 


ot Ae i il: Lg Ceca’ 
JOS. T. RYERSON & SON, INC 
SAFETY EQUIPMENT SERVICE CO. 
SANITARY INSTITUTE OF AMERICA... Ba 
“ble ge Mh og SS. | Se Ree eck eee g 
SEYMOUR MANUFACTURING CO. 
SIMONDS SAW & STEEL CO 
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STARRETT TOOLS MAKE 
Goop worRK EASIER 


Every Starrett tool has been fashioned by a master designer 
—by a man who knows how to make good tools. He puts 
into it the unfailing accuracy, the perfect feel, the convenient 
design that identifies every Starrett Tool. 


Good machinists can sense these qualities the moment they 
pick one up. They take pride in the added precision Starrett 
Tools bring to their work. They make full use of the extra 
convenience—producing better work with greater ease and 
efficiency. 


When you purchase shop equipment tools, dial indicators 
or hacksaws, be sure to specify STARRETT TOOLS. 


Starrett Catalog No. 25 “P”’ describes, illustrates and prices 
more than 2500 fine Starrett Tools. Write for it. 


THE L. S. STARRETT CO. 
World’s Greatest Toolmakers 
Manufacturers of Hacksaws Unexcelled 
Steel Taps—Standard for: Accuracy 
ATHOL, MASS., U.S. A. 


















DIAL INDICATORS Nos. 25-A, 25-F 






~~ 


DEPTH 
GAGE 
No, 448 — 












NO. 239 
HEAVY 
DUTY 
& DOVETAIL 
MICROMETER 
VERNIER 
CALIPER 
No. 438 
7 
VERNIER 
‘% MICROMETER No, 2 
., CALIPER 
t 
it : 
[3 No. 122 # GEAR TOOTH 
n be. 3 VERNIER 
f CALIPER 
No. 456 


eek 
VERNIER ‘ f 








_  ——— — 





INSIDE MICROMETER 






a x 
4 
iN 
e 


| VERNIER ~— 
HEIGHT 
GAGE 
NO. 454 


N« 

















3 
a. 





























BUY WIPING CLOTHS) 
BY SPECIFICATION 








tr Guarantee 


of 


fy STERILIZATION 
2) CORRECT WEIGHT (ie 
|. 3) UNIFORM PACKING 
a | 4) FAIR DEALING 


It is 



















me: 

‘; HE purchaser who actually wants a sterilized the cloths have been thoroly boiled in a solution 
cv imeee. wiping cloth of a certain grade may now buy it containing pure soap—76% Caustic and/or Chloride 
‘ te | & with the assurance that he will get what he orders of Lime, and dried at a temperature of more than 21? 
b te ~ . and pays for. Fahrenheit. 

}: Label Protects You DEMAND Correct Grading 

Ba 4 This is now possible through the identifi- THIS SEAL Specifications also cover size, texture, and 
2) Be cation of wiping cloths, so sterilized, by the : color of each recognized grade of wiping 
ae) distinctive label and seal shown on this page. / " cloths. Thus the Institute label serves 4 
a a This label identifies the products of man- real purpose. It provides a specific means 
Pik t { ufacturers of and dealers in sterilized wiping for the purchaser to secure wiping cloths 
tf cloths, who are members of the Trade Asso- conforming to set standards of sterilization, 
q aj H ciation known as The Sanitary Institute of dimensions and color. To be certain that 

|e | America. the wiping cloths you buy conform 


Institute standards you should insist on 


Standards Maintained getting the label on every bale. 


bor The Institute members have adopted and 

ie pledged themselves to maintain definite 
standards in the sale of their products. 
Every purchaser of wiping cloths bearing 
the Institute label receives an affidavit that 





Send for Complete 
Institute Specifications 







Complete Institute specifications will b 
sent to you upon request. 





















